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Introduction  

Where would we be without all the new technology? With the proliferation of audio 
listening devices, like the whole iPod family and other MP3 players, literally the whole 
world is listening to a wide variety of informational audio files, much more so than ever 
before in history.  

Consider these numbers, and their potential for your business. In a 2006 publication, 
OneUpWeb (www.oneupWeb.comhtt) cited these facts: i 

 10 million people listened to a podcast in 2006 and it’s estimated that over 55 million 
people will tune in by 2011.   

 
 The number of adults who downloaded a podcast grew by 70% during six months of 
2006.  

 
 $40 million invested in podcasting related businesses between 2004 and 2006  

 
 Podcasting ad spending will hit $80 million in 2006 and $300 million by 2010  

There’s obviously something to take note of—podcasting, as well as social media in 
general (more about that later), is here to stay, and you need to take advantage of what 
it has to offer you and your business. Because you’re holding this e-book, I’m imagining 
you feel that way too, don’t you?  

That’s where this e-book steps in. It’s my job to present the fact, the means, and the 
strategies to incorporate podcasting into your business. The first section defines the 
term and the scope of podcasting. The “how and why” of podcasting follows, and the 
closing section is made up of 51 podcasting tips and strategies you can apply 
immediately.  

The resources section provides useful links to podcasting tools, blogs of merit, podcast 
directories, marketing firms and advertising solutions.  
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What is Podcasting?  

A podcast is an audio file that you create in .MP3 format which is then uploaded to your 
server for your target market to download either to their computer or mobile device. 
They will be able to listen to it at their leisure.  

Just What is an MP3 file?  

There are a number of different types of Audio files. The most common are Wave files 
(wav) and MPEG Layer-3 files (MP3). There are, however, many other audio file types 
determined by the file extension (what comes after the "." in the file name). For 
example, there are those common Wave files, ".wav", or the focus of our discussion 
here, the MP3, denoted by the file extension,".MP3".  

The way the audio is compressed and stored is called the codec and this determines 
how small the file size is. Some file types always use a particular codec. For example, 
".MP3" files always use the "MPEG Layer-3" codec. Other files like ".wav" and ".dct" 
files support selectable codecs. For example, a ".wav" file can be encoded with the 
"PCM", "GSM6.10", "MPEG3" and many other codecs. Be careful not to confuse the file 
type with the codec—it often surprises people to know you can have a "MPEG Layer-3" 
encoded ".wav" file.  

Some file types just contain the audio. But other file types can contain additional header 
information which can contain other information about the file.  We’re most concerned 
here with .wav and MP3 files.  

wav—standard audio file format used mainly in Windows PCs. Commonly used for 
storing uncompressed (PCM), CD-quality sound files, which means that they can be 
large in size—around 10MB per minute of music. It is less well known that wave files 
can also be encoded with a variety of codecs to reduce the file size (for example the 
GSM or MP3 codecs).  

MP3—the MPEG Layer-3 format is the most popular format for downloading and storing 
music. By eliminating portions of the audio file that are essentially inaudible, MP3 files 
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are compressed to roughly one-tenth the size of an equivalent PCM file while 
maintaining good audio quality.  

An iPod is an MP3 player—and many people enjoy listening to podcasts on their iPod, 
or at their desktop computer, via iTunes or other desktop software. While many 
understand that podcasting is a combination of the words iPod and broadcasting, this 
definition is very misleading. Because you can listen to a podcast on any device that 
has speakers and can play an MP3 file, including your office or laptop computer, that 
rather intuitive definition of podcasting needs to be broadened. Podcasting expert Leesa 
Barnes gives three alternative explanations for the term:  

1. Personal on Demand Cast. This term was developed by Jon Watson on his 
bizpodcast.com blog. He says that this phrase really highlights the strength of 
podcasting, which is the personal prerogative of the listener as to when and 
where they’ll listen in.   

 
2. Presentations on Demand Cast. Barnes developed this term because many 

podcasts that she had listened to are simply individuals who have something to 
say and are looking for an audience to say it to. Many of these podcasts are 
based on a talk radio format and so she calls them presentations.  

 
3. Publishing on Demand Cast. Lee Gibbons, the CEO of Podango.com 

developed this explanation for podcast. He explains that because people can 
deliver content quickly to users, a podcast is simply publishing based on that 
demand.  

 
Some podcasting gurus have taken their definition of the medium one step further, 
implying that it is the inherent subscribe-ability that defines a podcast. Using this 
definition, it becomes important to make it possible for listeners to subscribe, via 
Website forms, or through podcast directories and archives like iTunes. The advantages 
of podcasting are many:   
 

• It’s portable  
• It’s personal  
• It’s entertaining  
• It’s accessible  
• It’s cooperative: listeners choose to listen…selecting and downloading your 

podcast means they have a commitment to participation. 

Why should you create a podcast? “To be successful on the Web, you need new 
thinking,” says content marketing guru David Meerman Scott. “The Web is not about 
buying lists. Instead it is about publishing great content.” 
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That content can take many forms: blogs, video, Facebook, online articles, e-
newsletters, and white papers. The more media you use to disseminate your content, 
the more people you reach, and the faster you establish your reputation as a thought 
leader in your field.  

Podcasting is an audio-based medium for publishing and distributing content via the 
Internet. A podcast can serve as a powerful marketing tool for the solo service 
professional, Internet marketer, or small business owner who might want to do one of 
the following:  

• Create an Internet radio show or talk show with content-rich broadcasts for your 
target market 

• Conduct a tele-class series in which you interview experts who have solutions to 
problems faced by your target market 

• Promote a printed book, e-book, or CD/DVD series by releasing promotional 
snippets to a wider audience 

• Provide short and valuable expert tips to your target market 
 
However, it’s also used by national and international corporations, such as 
Bloomberg.com and National Geographic Society and the international assurance and 
advisory firm Ernst & Young. Podcasting for these firms target their consumers or 
clients—as well as their own employees, since many firms use podcasts for in-house 
training and educational purposes.  
 
The uses of podcasting in your area of expertise are limited only by your creativity—you 
certainly don’t have to have a lot of money to put into your podcast production, just time 
and energy. Should you have a big budget, that’s ok too; your productions can be as 
elaborate as you choose them to be. Podcasting can reach people who:  
 

• Choose to get their information via audio, as opposed to the written word 
• Travel or have  cramped schedules  
• Multi-task and  play a podcast while doing other things 
• Commute to and from work or school  
• Listen to podcasts as they exercise or do household chores  

 
Podcasting can be used with many intentions in mind—but they all really boil down to 
one thing: creating a trusting, valued relationship with your listeners. Many podcast 
publishers use them to engage in:  
 

• Brand-building  
• Training  
• Product Information Dissemination 
• Public Relations  
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• Stockholder Communications  
• Viral Marketing  

 
Whatever your desired outcome(s), podcasting should be a part of an integrated 
online/offline distribution plan, which may or may not include other forms of social 
media.  
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Podcasting and Social Media   

Podcasts are considered a form of Social Media, which is defined as participatory online 
media where news, photos, videos, and podcasts are made public via social media 
Websites through direct publisher submission. Often, these are accompanied with a 
voting process which serves to make media items "popular."ii 

On a broader level, social media is the democratization of information, transforming 
people from content readers into content publishers. It is the shift from a broadcast 
mechanism (one publisher to many listeners or viewers), to a many-to-many model, 
rooted in conversations between authors, people, and peers. 

It uses the “wisdom of crowds” to connect information in a collaborative manner. Social 
media can take many different forms, including Internet forums, message boards, 
Weblogs, wikis, podcasts, pictures and video. Technologies such as blogs, picture-
sharing, vlogs, wall-postings, e-mail, instant messaging, and music-sharing, to name a 
few. Some examples of social media applications/sites are:  

 Google (www.google.com) – reference, social networking 
 Wikipedia (www.wikipedia.com) – reference 
 MySpace (www.myspace.com) – social networking 
 Facebook (www.facebook.com) – social networking 
 Last.fm (www.last.fm ) – personal music 
 YouTube (www.youtube.com) – social networking and video sharing 
 Second Life (www.secondlife.com) – virtual reality 
 Flickr (www.flickr.com) – photo sharing 
 Gather.com (www.gather.com) – social networking 
 Digg (www.digg.com) – news sharing 
 Miniclip (www.miniclip.com/games/en/) – game sharing 
 Technorati (www.technorati.com) – search engine for blogs 
 StumbleUpon (www.stumbleupon.com) – Mozilla Firefox add-on for networking and 
site recommendations 

Web 2.0—you’ve heard the term? Well, social media is just that: the perceived second 
generation of Web-based communities and hosted services—such as those listed 
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above—which aim to facilitate creativity, collaboration, and sharing between users. A 
hotly-debated term, Web 2.0 can be seen as a cross-net platform for collaboration and 
engagement. See the long-winded definition and analysis offered by Tim O’Reilly on his 
Website, O’Reilly.net (www.oreillynet.com) for a more in-depth review of the term.  

It is a constantly evolving phenomenon that has captivated some, intrigued others, and 
is completely underestimated by many. While many teens I know spend hours on 
MySpace, I’ve only signed up for a page as an academic exercise in research for an 
article. Not all of the sites noted in the list above will serve your podcasting promotional 
needs, but the fundamental truth is that you can use at least some venues of social 
media to promote your podcasts, as well as your business, products and services. 
Appendix 2 covers the high points of integrated social media marketing into your overall 
plan of action.  
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Why Should You Create Podcasts? 

In a nutshell then, ''podcasting'' combines a number of technologies that allow listeners 
to ''subscribe'' to audio files online to play back on their personal audio player or 
computer. 

Why create a podcast? Why not just distribute content via simpler and more standard 
methods such as white papers or content-rich Websites? Because your prospects are 
people, and people absorb information through different learning modalities.  

According to Internet marketing expert Fred Gleeck, the four learning modalities are: 
seeing (video), hearing (audio), reading, and doing (experiential). Podcasting is a hot 
new technology for audio publishing.   

If your listeners subscribe to your podcasts, when you post new audio files on the Web, 
their computer automatically grabs them and adds them to their music player. While it’s 
like listening to a portable radio, the important difference is that the listener decides 
what shows to hear, when to hear them, and how long they care to listen. So, why 
should you care? Several reasons: 

• Podcasts are growing exponentially, much as Weblogs did when they first 
started. FeedBurner, an on-line company that supports and tracks news and 
audio feeds, listed 505 podcast sources back in November of 2005, now they list 
more than 1,255,123 feeds and of those, 174,733 are audio or video podcasts.iii 

 
• Podcasts are becoming easier to produce and distribute, so that a reasonably 

technologically aware individual could give it a go. You can have a basic setup 
for about $300 but it’s possible to create a powerful podcast for your target 
audience with no cash upfront at all. More about that later.  

 
• With all the pieces coming together, all that's needed is a friendly and easy way 

for curious audiences to take advantage of these audio feeds.  

Every now and then, a technology shows a promise and potential that's worth at least 
an hour of your time to learn more about it. It would be wise to find that time before July.  
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Way back in 2005, Mac Observer (www.macobserver.com) forecast the enormous 
growth of podcasting ''Some 60 million Americans will be listening to podcasts by 2010 
and the demand for tools and services to create podcasts will reach US$400 million 
within the next year…'' iv I know I cited such numbers earlier, but I did it again, only to 
reinforce the consensus regarding the potential impact of podcasting. Honestly, the 
phenomenon is growing so rapidly, it’s hard to get accurate current numbers! 
 
Podcasting also offers plenty of promotional and distribution possibilities—more than 
enough to reach hundreds, if not thousands, of people interested in what you have to 
say. Consider this rather short list:  
 

• Podcast directories  
• Press releases  
• E-newsletters 
• Live Offline Presentations  
• Webinars 
• Teleseminars 
• E-mail  
• Your company or personal Website  
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You Can Start with No Cash Out-of-Pocket 
 
It’s true. If you’re a solo-entrepreneur just getting started, it can cost you only time and 
energy, by using freeware to create and publish your podcasts in-house.  

 
But, if you’re working for a major corporation, you can choose to spend thousands of 
dollars—for voiceover talent, music, interviews, recording and editing services or sound 
effects.  

 
If you are interested in hiring professionals to create and manage your podcasting 
efforts, I suggest you shop around. Each firm has their strengths, and as the cost can 
vary greatly from vendor to vendor, it’s wise to do your homework. See the resources 
section for a listing of production services, but don’t neglect to do your own Internet 
search, using “podcast production services,” as new companies are coming up like 
forget-me-nots in the spring.  
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The Overall Process  

 
Whether you choose to outsource your podcasting efforts, or do them in-house, it is 
wise to be familiar with the podcast development process. You can easily break it down 
into four steps; the “four Ps” of podcasting, if you will:  
 

• Plan: a little planning will help you stay focused. In the end you will produce a 
better podcast that will attract and keep more listeners. This will also make your 
job as a podcaster a lot easier. 

 
• Produce: This is where you will open the microphone and start talking (or 

whatever else you plan on doing in your podcast). You’ll record your podcast and 
then create an mp3 file. Don’t worry; it’s easier than it sounds. 

 
• Publish: Perhaps the most complex of the steps, this involves getting your MP3 

uploaded to the Internet, packaging it for easy search engine recognition, and 
providing the support for your listeners—like posting Show Notes.  

 
• Promote: Of course you'll want more listeners for your podcast as you go along. 

Knowing where and how to find them and how to get them to listen—that’s a 
major part of making your podcasting efforts a success.  
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Getting Started 

Many podcasts are about an hour in length, especially when they consist of recordings 
of radio shows or tele-classes. However, I think that the listening threshold for most 
people is about 10 minutes. So, that means that your podcast needs to be 10 minutes 
or less in length. If it's longer, you really have to grab their attention in the first 10 
minutes to keep them listening for the full amount of time.  

NOTE: If you’ve got a wealth of recordings from tele-seminar presentations, with 
“evergreen content”, I often advise my clients to extract 10-15 minute passages of these 
recordings, and use them as podcasts. Put a little music at the beginning and the close; 
offer an introduction of one or two sentences—and you’ve got a great podcast with 
valuable content, serving to promote your for-fee tele-seminar presentations, 
information products or consulting services.  

Good content is essential to maintaining interest. Don't make your podcast one long 
advertisement for your services or products. Share some useful information with your 
target market to help them solve their problems, win their trust, and provide easy ways 
for them to learn more, or buy more, from your Website.  

Before you get started with your podcast, you need to make a few decisions. There are 
just a few questions that need to be answered first. I want to help you make a quality 
podcast that will attract and keep more listeners. Here are a few things you need to 
decide for your podcast: 

• What's the topic of your podcast? 
• What's the format of your podcast? 
• How long will each episode be? 
• How often are you going to release new shows? 
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Defining Your Target Audience 

Before you go too far into the planning stage, be sure you can answer the following 
questions about your listeners:  

• What interests and motivations does your listener have?  
• How old is he or she?  
• What kind of sites does she or he visit online?  
• What kind of magazines does he or she read?  
• Why does (or should) she or he listen to your podcast?  
• What kinds of things does he or she buy?  
• What keeps him/her coming back for more?  

It’s important to have a well-defined target audience in order to create the best podcast 
you can and market it effectively. It’s more than important, it’s critical to your success. 
Spend some time brainstorming and researching about your typical listeners so you can 
make the best decisions about how and where to market to them. 
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What are the Steps to Creating a Podcast? 

1. Listen to a few podcasts to get a feel for what others are doing.  

To listen, you'll need a podcatcher (podcast reader), which permits you to subscribe to 
podcasts in the same way you subscribe to blogs. I favor iTunes (www.itunes.com) as 
my podcatcher of choice, which is a free online download. You'll also need to find 
podcasts, and the quickest way to do that is via podcast directories, which includes the 
iTunes store. Podcast Alley (www.podcastalley.com) one of the most popular 
podcasting resources sites, has a large podcast directory. To find others, simply search 
online for "podcast directory," or visit the resources section in this e-book.  

2. Plan your podcast after listening to those you’ve found during your research. 

Ask yourself this question: how will your podcast be unique from others in your 
industry? A secondary question has to do with your format—will you interview others, 
host a tele-class, or record yourself?  

3. Record your podcast.  

There are many different ways to do this. For those of you who have an MP3 recorder 
(you can buy one for as little as $60, or as much as $400) this is a no-brainer. For a 
good review of the best on the market, go to MP3recorders.net. One of my clients takes 
hers on walks in the park, and records as she’s walking along through nature. Others 
like the more formal setting of their office; wherever you find you’re most inspired, that’s 
where you should be. Such a portable device allows for this freedom.  

Of course, you can use your computer, with a microphone purchased at Radio Shack 
(www.radioshack.com) and suitable software, such as the freeware from Sourceforge, 
Audacity (audacity.sourceforge.net). It’s also possible to use your phone line, 
connecting to a free conference call recording service which will deliver an MP3 file to 
your virtual door when you’re done. There is a list of reliable companies to work with in 
the appendix.  
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4. Save and upload your podcast to your server.  

Once you've created your podcast in an MP3 file, now you have to save it and upload it 
to a server via an FTP (File Transfer Protocol) program so that it's readily available. 
With this software, you can upload your audio file to your Website, or onto one of the 
many podcasting hosting services available. The problem with uploading it to your 
personal or company Website is that audio files are space hogs. In the research I’ve 
done, I’ve created a rule of thumb: 1 minute of audio = 1 MB of memory, and you can 
quickly exhaust all the storage capacity of your hosting account, not to mention your 
monthly bandwidth capacity if your podcast is popular and is downloaded frequently. 
That's why many use a fee-based audio service hosting company, like Audio Acrobat 
(www.audioacrobat.com), which offers generous storage and bandwidth capacity for a 
semi-annual fee. Another popular podcast hosting company is Hipcast.com. But, we’ll 
get to all that later. 

A podcast hosting platform is exactly the same as the Web hosting platform you use. 
They use exactly the same technology. Some hosting companies disallow their 
customers to upload excessive multimedia files, including podcasts for public 
distribution. This usually is specified in the terms of use. They intend to upgrade the 
customers to higher hosting package or expensive hosting server dedicated to host 
multimedia files. So beware of this policy, don’t go just for the lowest price.  

5. Create your podcast RSS feed. 

Feeds are a way for Websites large and small to distribute their content well beyond just 
visitors using browsers. Feeds permit subscription to regular updates, delivered 
automatically via a Web portal, news reader, or in some cases good old e-mail. Feeds 
also make it possible for site content to be packaged into "widgets," "gadgets," mobile 
devices, and other bite-sized technologies that make it possible to display blogs, 
podcasts, and major headlines just about anywhere.  

There are a number of different coding options for RSS feeds, so you may see versions 
like XML or even RDF—but in whatever code, they all function as feed validators and 
syndicators.   

I recommend you use a feed service to do so. If you use a podcasting hosting service, 
this feature is included in your service package. For everyone else, the quickest way to 
create your podcast feed is through FeedBurner.com, recently acquired by Google. This 
is the same service that creates RSS feeds for blogs. The advantage of creating your 
podcast feed from this site is that you can create a browser-friendly feed, track your 
circulation, and enhance your feed with its SmartCast technology.v  
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What is RSS and How Does it Relate to Podcasting?  

 
You probably have seen this three-letter acronym in the course of your Internet surfing. 
RSS stands for Really Simple Syndication or Rich Site Summary. Just like syndicated 
television shows, syndicating means republishing an article, white paper, or podcast 
that comes from another source such as a Website.  
 
A RSS feed is a means of publicizing updates about Websites, blogs and podcasts. It 
may or may not include a summary and photos of the latest posting. But those that 
provide summaries (that’s where Rich Site Summary comes in) allow users to skim 
through the article so that they can decide later on if they want to access the Website 
source. The RSS feed usually contains the title of the update originating from the 
Website. It is also usually the link to the Website source. 
 
What are the Benefits of RSS? 
 
RSS provides benefits to both (users) and publishers:  
  

1. It gives you the latest updates. Whether it is about the weather, new 
music, software upgrade, local news, or a new posting from a rarely-
updated site, you can learn about the latest as soon as it comes out. 

 
2. It saves time. Since an RSS feed provides a summary of the related 

update, it saves the user's time by helping him or her decide on which 
items to prioritize when reading or browsing the Internet. 

 
3. It gives the power of subscription to the user. Users are given a free hand 

on which Websites, or podcasts to subscribe to in their RSS aggregators 
which they can change at any time. 

 
4. Unsubscribing is hassle free. All your listener has to do is to delete the 

RSS feed from your aggregator. 
 

5. It can be used as an advertising or marketing tool. Users who subscribe 
receive the latest news on products and services without the Website 
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sending spam mail. This is advantageous to both the subscriber and the 
podcast publisher since advertising becomes targeted; those who are 
actually interested in their products are kept posted.  

6. Publish and promote your podcast.  

If you use a podcasting hosting service, the service will publish, or post your podcast 
and notify various podcast directories about the availability of your new podcast. Or, you 
can enter the information directly into the major podcast directories.  

You'll also want to promote the podcast on your Website, blog, and in your e-mail 
newsletter. One of the easiest ways to do this is to add feed subscription buttons (called 
Chiclets) to your sites. You'll have to cut and paste the HTML code into your templates 
to create the Chiclets. The easiest way to do this is from your FeedBurner account (you 
did sign up for one, didn’t you? It really is the easiest way to do many podcasting-
related things you’ll want to do. So, go now to FeedBurner and get signed up!  

Once you’ve got your FeedBurner account, you’ll create your podcast feed, and have 
the option of using their “Chiclets Chooser” tool to easily add a petit graphic to your blog 
or Website. (You’ll quickly see why they’re named Chiclets, as they look just like the 
candy/gum enjoyed by millions.)  You can choose to have the standard icon (in orange) 
or use custom Chiclets from popular feed aggregators, such as Yahoo!, Bloglines, or 
Odeo:  

                 

If you’re not using FeedBurner, you can go directly to Feed Icons (www.feedicons.com) 
and download their icon bundle, free of charge. They’ve got a nice selection of icons for 
you to choose from.  

Lastly, you'll want to create "album art" for your podcast, or a graphic representation 
that many podcatchers upload with the MP3 file. Album art may be from 170x170 to 
300x300 pixels square at 72 dpi. Any graphic designer can help you create this graphics 
file.  Here’s an example of a podcast album, created by designers at Custom Design 
Graphics (customdesigngraphics.com):  

 Rather an intriguing presentation, isn’t it? This is an eye-
catching way to spark people’s interest in your podcast, as 
they browse through the many podcasting directories. It 
makes you want to listen, doesn’t it? If you’d care to see the 
podcaster’s Website, go to: 
www.revolutionizeretirement.com.vi  
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And finally, believe it or not, there’s something rather new available to you, and that’s 
#7:  

7. Make money from your podcast.  

Advertising on podcasts is still fairly new, but some companies like Podtrac 
(www.podtrac.com) or RadioTail (www.radiotail.com) are places to start. Another option 
is to place Google Adsense listings on all of your sites listing your podcast, or seek 
sponsors for your podcasts, just like you would for a radio show. 

To review, here’s a list of the top 8 things to do:  
 

1. Identify your target audience. 
2. Survey other podcasts.  
3. Develop a creative approach.  
4. Identify production elements to use.  
5. Identify your promotional strategies.  
6. Commit to regular production.  
7. Pencil-in topics for identified podcasts.  
8. Develop a topical outline and script as much as you can. 
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Creating Your Podcast Script  
 
I don’t mean for you to be rigid in your podcast delivery. What I mean is that you should 
know the details of how you want to structure and present your podcast. 

. 
But, just because we are talking about a “plan” and a “format” does not mean that this 
stuff is set in stone. You will certainly change your mind as time goes on. You will add 
things and drop things. Eventually you will find your groove and settle into what works 
well for you—and your listeners.  
 
It’s good to start out with an outline so you have an idea of where you're going. It will 
make the process easier and also make your podcast better. A better podcast means 
more listeners and more fun for you. 
 
Let’s talk about a few things to consider when you choose a format for your podcast. 
For example: 
 
What about a Co-Host? 
 
You see it all the time on television talk shows—two people share the spotlight. But, just 
as often, there are those strong, well-loved personalities who can carry the load on their 
own—however, they always have guests as their platform.  
 
There are a lot of solo podcasts out there. Some podcasts have two or more hosts. 
There are also podcasts with several participants discussing a topic at the same time. 
 
You can even co-host a show with someone who lives in another state or another 
country. This is often done using Internet phone software called Skype, or using a 
conference call service. There are distinct advantages to having a co-host: 
 

• Many listeners find the discussion between multiple hosts more interesting than 
just one person talking 

 
• With multiple hosts you can split the work required to produce the podcast 
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• There are more people to come up with ideas and content for your shows 
 
There are added complications, though, of coordinating the schedules of multiple 
people, maybe even across time zones. The advantage to going solo is that you're 
totally in control. You might try it both ways, just to see what you enjoy most, and what 
your listener’s responses are to the different presentations.  
 
What Kind of Segments Will Your Podcast Have?  
 
What do I mean by segments? Well, think about your average television newscast, or 
perhaps your favorite morning radio show. I’ve not listened to old-school radio in my car 
for years—but I remember they had certain segments that they did every morning. I 
always knew that they would do the serious news, then later the lighter news, then 
perhaps an interview or two. You get the idea.  
 
These were the segments that they always did. If you watch the morning shows on the 
TV, it's the same. There are certain segments that they do on each show. 
 
I’m not saying to make your show predictable and stale. Rather, I’m suggesting that 
familiarity and structure are comfortable for your listeners. Having a planned structure 
will also make producing your podcast easier for you. The point is that a little thought 
and planning are more than helpful at this stage.  

 
Why not listen to a sample of podcasts created by people in your field? In that way you’ll 
more clearly see the options, creativity (or lack thereof!) and structures open to you.  
 
After all, knowing where you’re going, how long you’ll stay in each area, and having an 
“exit strategy” just makes sense. Find a structure that works for you and your listeners 
and then don’t be afraid to change it up a bit when it seems appropriate. Don’t worry; 
you can still be spontaneous within this structure.  

 
To that end, I don’t advocate reading verbatim from a script. But, I do believe that 
planning the details, as much as you can, will make a difference in the quality of your 
production.  
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3 Common Podcasting Mistakes—and How to Avoid Them  
 
The most successful podcasts often resemble a hybrid of a content-rich e-mail 
newsletter, a personal blog heavily laced with strong individuality, and a talk show with 
more-than-fascinating guests. Think about the best qualities of each of those, and 
you’ve got yourself the makings of a wonderfully engaging podcast:  
 
1. Strong engaging voice and personality 
2. Consistency of publication  
3. Variety and inherent value of content  
 
According to Rob Walch and Mur Lafferty, co-authors of the book, Tricks of the 
Podcasting Masters, you should avoid these three most common mistakes:vii 
 
Mistake #1: Recycling old-media content  
 
Every time a new media is invented, at first creators try to shovel up the same content 
onto the new medium that worked in the others. It’s that initial painful part of the learning 
curve, I guess. But, don’t let it happen in your podcasts. Don't just read your Website 
content or e-mail articles into a microphone. 
 
Although you may include calls to action to go to your site (“For more information, go to 
www.mysite.com”) to request a PDF or audio download, for example,  your content 
should be new, fresh, and specifically created for this medium. That's why interviews, 
reviews of music, books, movies—even products; co-hosts who chit-chat with guests, 
do so well for podcasts. It’s a synergy thing: a combined energy where the whole is 
greater than the sum of the parts. 
 
Mistake #2: The podcast as sales pitch 
 
Avoid creating a podcast that is little more than a lightly-disguised sales pitch. If that’s 
all you provide your listeners, no one will bother to listen more than once. Just as with e-
mail newsletters, the best-loved podcasts offer content the listeners find valuable and/or 
highly entertaining.  
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Mistake #3: Testing just one to start 
 
I’ve heard of many marketers who produce one podcast as a "test" campaign. The most 
successful podcasts build brand impact from listener relationships over time. If you 
create only one, you may not ever get the audience or the impact your podcast 
deserves. And a worst case scenario: if your single podcast defies the odds to become 
insanely successful, you may not be ready with a follow-up series in time to catch the 
wave of enthusiasm.  
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5 Podcasting Content and Production Rules 
 
Rule #1: Keep it short.  
 
The ideal length of a podcast is 10 minutes to 20 minutes. If you go more than 25 
minutes, you’re outside the average commute, or past the average treadmill workout.  
 
Plus, you need to break up that time into smaller chunks of content. Unlike a trade show 
speech, it can get awfully boring hearing the same announcer speaking away for 20 
solid minutes. Many of the corporate podcasters I’ve talked with say they spend a lot of 
time editing the content down for roughly three to four minutes per interview or feature.  
 
Rule #2: Don't drone from a script 
 
I spoke of scripts earlier, and I feel this bears repeating. Whereas you may want to 
outline your podcast in detail, too much editing, with the loss of spontaneity involved in 
that process, can turn the audience off.  
 
Rob Walch, in Tricks of the Podcasting Masters, advises you use body language to 
keep your vocal energy high. So, for maximum impact when you record your podcast 
(especially if you're just recording yourself), get up and walk around, smile, gesture, or 
do whatever you normally do when you’re deep in conversation. Modulate your voice; 
put feeling and emotion into your words. Perhaps pretend you’re talking to your best 
friend, and that can help you with a lively delivery. Stand up instead of sitting. Or, if 
you’re like my client, take a walk in the park.  
 
Rule #3: Choose your podcast title carefully 
 
Remember you're competing with tens of thousands of other podcasts to catch the 
interest of podcast browsers searching directories for something related to their current 
interest or conundrum.   
 
Pick a name for your podcast that closely matches your content topic. People are likely 
to search for a particular subject when they visit iTunes. This is just like any other type 
of search marketing—it’s all about keywords. 
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What should the title be? While your podcast name can have your company or brand 
name in it, you should also consider a secondary name. Don't call it "My Corporation 
Podcast Issue I," which is truly a recipe for boring x 2. Remember you're trying to build a 
brand relationship with the audience over time, so providing your brand as a component 
of your title makes sense.  
 
If the content will be outdated sometime in the future, as a courtesy to your prospective 
listeners, include a date in your title. Unlike e-mail newsletters, which are date-stamped 
by the recipient's inbox when they arrive, podcasts are not dated unless you put one 
there. 
 
Rule #4: Schedule a podcasting calendar  
 
Many podcasting experts say the best frequency is weekly. But, that can be labor 
intensive for the entrepreneur juggling all the tasks involved in their business. If you're 
not sure you're up to the work, nor if the audience demand will be there, then you 
should start with a slower calendar. As with blogging and e-mail newsletters, podcasting 
can be exhausting for the long haul.  
 
Whatever timing you set, try to stick to it to capture habitual listeners.  
 
Not sure if you're up to starting a podcast series that will go on until the end of time? 
Just like marriage, it can be a scary commitment. My suggestion? Try the waters first 
with a limited-run podcast series. Just as with an e-mailed "e-course," a single-season 
TV series, or a novel with chapters, you'd have a story arc and announce up front how 
long the entire podcast will be. 
 
Each episode would be developed to play in context of the rest, and the entire series 
should be as evergreen (never outdated) as possible, so newbies can start with podcast 
#1 at any time and work their way through the series at their own pace.  
 
Rule #5: The best time of day to publish may be at night 
 
Many podcasting enthusiasts “dock” their iPods overnight and then listen to whatever 
new content has been uploaded while commuting or at the gym the next morning. If 
you’re like me, “docking” is something astronauts do while out in space; but I’m sure 
those of you who own an iPod or other portable MP3 device know what I’m talking 
about here. (A docking station is “a cradle for a portable device that serves to charge 
the unit and connect it to other sources or destinations. For example, an iPod docking 
station both charges the iPod and connects it to a computer, speakers or TV set.”viii) 
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Advertising Within Your Own Podcasts  
 

Although your podcast shouldn't be just ads; you certainly can and should insert house 
ads and offers. I’ve discovered four ways to make these more effective:  
 
Keep advertisements short and in-context 
 
Unlike radio, podcast listeners can click on their "skip" button and jump right over 
commercials extremely easily. To make it not worth their while to skip your ads, you 
should try to keep ads short—perhaps 10 to15 seconds. If possible, make the transition 
smooth so the listener isn't immediately aware of the transition. This is not to say you 
should be misleading or deceptive, but just don’t call attention to the commercial break. 
 
Offer both phone and online response devices 
 
Commuters and folks at the gym aren't near a computer when they listen in, so you may 
want to include an easy-to-remember phone number for them to respond to offers. This 
is a great use for a vanity 1-800 number, if you have one. (Remember to keep it staffed 
outside work hours for those users.) 
 
On the other hand, you also want Web URL calls-to-action for those who are listening 
while at a computer. These also need to be easy-to-spell, vanity URLs that lead to 
landing pages.  
 
Make your ad offers evergreen 
 
Once a podcast is posted online, it may live there for months or even years to come. 
So, ads with specific dated deadlines or offers that won't be interesting a few weeks 
from now are a ridiculously bad idea.  
 
Place ads at the middle and end 
 
Hook the audience with interesting content and then perhaps halfway through run your ad. 
Then reiterate it at the very end. According to a Podtrac (www.podtrac.com) survey, 88% of 
podcast users listen or view (if a video podcast called a vlog) the entire broadcast.ix  
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Advertising on Third-Party Podcasts 
 
Podcast ad deals now often tend to resemble early TV, where a sponsor "owns" the 
show and their brand name can even be incorporated into it. This is a great way for a 
brand marketer to test the benefits of a sponsored podcast without the headaches of 
actually producing it in-house.  
 
For example, back in 2005, Dixie (www.dixie.com), Georgia-Pacific’s disposable 
dinnerware brand, signed on as the sole sponsor of the MommyCast 
(www.mommycast.com) podcast for a period of one year.x The relationship continues to 
this day, and appears to be a match “made in heaven.”  
 
To get the most from your sole sponsorship investment, you should also consider 
investing in promotion for the podcast itself just as you would if it were an in-house 
production.  
 
If you're not going to be the sole sponsor, as with any ad medium you'll get far better 
impact if you sponsor multiple episodes in a row. At the very least try four-six episodes 
before making a yes/no decision about continuation. 
 
Just as with the blog world, several online ad networks are already offering podcast 
buys either across their network or per blog. Typical costs are fairly high for media, 
ranging from $15-$40 CPM (cost per thousand downloads) at the low end. Some 
sponsors are paying more, even $200 CPM.  
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Use a Blogging Platform to Promote Your Content and Feed 

 
Using a blog to promote your podcast on the Web offers numerous advantages. Search 
engines like indexing and listing blogs because they regularly provide fresh content. 
 
Also, the structure blog-based site (i.e. the link architecture) makes it easy for the 
search spiders to quickly find and index all of your content. Each piece of content is 
given its own permanent URL that can be used in the search listings.  

 
Using a blog to publish your podcast not only makes your site more search engine 
friendly, it also just makes it easier to publish your feed and maintain your show. The 
platform that I recommend is WordPress, or Blogger. Both work well. The benefits of 
podcasting via a blog are many:  
 

• Search engines love blogs  
• People love linking to blogs  
• They are very conducive to conversations (commenting, or pingbacks)  
• They make it extremely easy to publish and maintain your podcast and site  
• It adds regular text content to your site for search engines to index  
• It allows for quick updates  
• Its keeps your brand fresh in the mind of your audience  
• It offers additional opportunities for advertising  
• It exponentially increases the opportunities for others to link to your site  
• It increases Web traffic  

 
If you use a blogging platform, be sure to submit your blog to blog-specific directories, 
as well as podcast directories.  
 
Submitting your show to be listed in podcast and blog directories offers multiple 
benefits. First, these are also search engines looking for new content on a daily basis. 
Each one is a potential source of new audience members. Second, these directories 
usually include a link back to your Website. Such links help boost the “authority” of your 
site (an important criterion. A link back to your site is like a vote for the quality of the 
content.) 
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Here’s an example of a blog-link podcast series. Check out K-Cast.com, where Mentor 
Coach Karen Cappello posts the links to her monthly podcast. The actual audio files are 
hosted elsewhere, but the blog is the portal people use to access them. This allows her 
to have two marketing venues from the one podcast: the blog is listed in blog 
directories, the podcast in podcast directories. It doesn’t get easier, or better, than that!  
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51 Useful Tips and Strategies 
 
This is where you get to pick and choose to create your own unique podcast vision 
easily, and more effectively. These 51 tips have been culled from Internet sources, 
podcaster e-zines, and podcast directories. To stay up-to-date on the newest trends in 
podcasting, be sure to sign up for some of the e-zines and blogs listed in the resources 
section.  

#1 Use Free Software to Create and Publish Your Podcasts  
 
For entrepreneurs looking to get started, there’s truly not much you have to pay for. 
Many use a conference calling service to record their podcast (all you pay for is the long 
distance charges on your phone bill), then use free software to edit, convert and upload 
your audio file to your Website or blog. See the resources section for applicable links.  

Many people choose to record their podcast with their computer, using a free piece of 
software called Audacity (audacity.sourceforge.net). It has an easy learning curve and 
advanced features for more experienced Podcasters. Mac users might want to check 
out Garage Band (www.apple.com/ilife/garageband), a component of the iLife 08 
(www.apple.com/ilife) package  

A tip within a tip: For best recording sound, don't use the microphone that came with 
your computer or that is built into your laptop. You'll want to get a more professional 
one, such as the ones offered at Plantronics or Radio Shack. More about these 
technical details later.  

#2 Infuse Personality into your Podcast 
 
Make yourself a trusted source of entertainment/information that your listeners want to 
come back to again and again. Use your personality to bring people back—and if you’re 
not confident that you’ve got a winning personality, find someone who does. Podcasting 
is, at its heart, relationship marketing: give your listeners a reason to look forward to 
your next installment. 
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When you consider the popularity of talk show personalities like Ellen DeGeneres, or 
Oprah Winfrey, Dr. Phil or Rachel Ray, you can easily see how it’s their personalities 
that draw the viewers day after day, week after week. What is it that you bring to your 
friends, family and co-workers that makes them laugh, or become more deeply engaged 
in conversation with you?  
 
In the earlier example of a blog-linked podcast, Karen Cappello’s K-Cast (www.k-
cast.com), it is Karen’s spiritual approach to life, and business that is her trademark. 
She brings spirituality, inspiration, and connection to the inner spirit to every transaction, 
every conversation, every coaching session she engages in—and her podcasts are no 
exception. Consider your unique gifts, and focus on them!  

#3 Write Short Articles Relating to the Topic of Your Podcast 
 
These articles should deliver valuable information, but they only need to be 500-800 
words long. Post them on your own site to attract search engine traffic. Submit them to 
article archive sites such as www.articlebanks.com and 
http://www.easyarticlesubmit.com. Each article you write should include links to your 
Website, blog and podcast.  

 
You’ll find a number of article archive sites listed in the resources section. I’ve also 
included links to article submission software, to expedite the often laborious process of 
submitting your articles to multiple sites. 

 
These articles can also be archived on your Website, to drive the search engine listings 
higher—how they love fresh Website content!  

#4 Invite your Listeners to Share your Podcast with Others  
 
Make it simple for them with a “send this to a friend” link on your Website. Here’s how it 
works: in a box copy says “share this with a friend.” There is space to type in e-mail 
addresses of people you know.  When you click “submit” the podcast is e-mailed 
automatically to those people with a short cover note, saying it was sent from the 
sender. This is viral marketing in action. And we all know how powerful that can be!  

 
There are script sources in the resources section, freeware that makes this easy referral 
system possible for entrepreneurs responsible for their own Website updates.  

#5 Using Podcasts for Employee Training 
 
If you’ve got a big company, and want to reach your employees without making them sit 
through day-long, or even half-day training seminars, why not take advantage of 

Center for Technical Communication. ©2008                                                            34 

http://k-cast.com/
http://k-cast.com/
http://www.articlebanks.com/
http://www.easyarticlesubmit.com/


Podcasting Profits: 51 TIPS AND STRATEGIES 

podcasting? You can offer them training snippets, or topical podcast series related to 
their office duties. Make sure they know about them by including information in your 
company newsletters or other in-house publications. Also you can use it for employee 
communications—announcements, company news; when your CEO needs to address 
the troops. Podcasting is a 21st century communication tool that reaches employees in 
a more engaging way than the standard one or two page “Memo.”  

#6 Podcasting Advertising or Sponsorship Can Offset Your Costs  
 
Consider accepting 5 to 30 second commercials, or paid sponsorship. There are many 
cutting-edge companies who can help you with finding just the right advertisers or 
sponsors, like RadioTail or BlastPodcast. Others are listed in the resources section.  

 
Of course, the advertisers pay for their “spots” in your podcasts—and the revenue 
generation potential varies, depending on how you connect with your advertisers.  
 
If you’ve found the perfect sponsor or spot advertisers on your own, approach them 
armed with all they’ll need to know about the potential benefits of teaming with you. I 
would not attempt this until you have a strong listener base how do you know your 
listener base? Can you determine the number of names subscribing to your podcasting 
RSS feed? If so how? It’s a rather hard sell to promote your podcasting efforts when 
don’t have a list of dedicated subscribers.  

#7 Internet Radio Offers Low Cost Ways to Reach Your Customers 
 
Don’t neglect to consider advertising your podcast with the remarkable array of Internet 
radio sites. There’s AOL (music.aol.com/radioguide/bb), Yahoo (new.music.yahoo.com), 
Live 365 (www.live365.com), Pandora Radio (www.pandora.com), and Virgin Radio 
(www.virgin.com/gateways/radio)– just to name a few. The cost is relatively low, 
anywhere from $5 to $15 per CPM. You’ll be promoting your podcast productions, and 
indirectly, your company products and services.  

 
Your advertising needs to highlight the features and benefits of your podcasts, and 
direct listeners to an easily remembered URL where they can read more, listen in, and 
subscribe to your RSS feed.  

#8 Use Podcasts to Promote Your Book  
 
Are you a budding, or already published author? Serialize your book into Podcasts to 
engage your audience, promote your other books, and create buzz about your 
upcoming publications. Take a look at PodioBooks.com to see the potential for you.   
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For example, check out the serialized book, Nocturnal, at 
www.podiobooks.com/title/nocturnal. Now, look down the page, at the “donations” box: 
the author gets 75% of the money which comes into the site. There’s also a link to the 
author, Scott Sigler’s, Website   

 
Podiobooks provides an excellent mentorship program, and a great deal of staff support 
to help writers get their works “up” and available to interested listeners.  

#9 Consider How Your Podcasts Will Affect Your Brand  
 
With podcasting, you give your corporation a “voice.”  Don’t sacrifice your brand in the 
name of entertainment. Should you engage a recognizable and respected spokesman 
or interviewers? Look at what Starbucks did to themselves with their disastrous 
podcasting attempt way back in 2005! When they first entered the podcasting arena, 
they’re effort was such a disaster, you couldn’t even access it on their Website. As far 
as I can tell, they’ve taken their time to rethink, retool, and renew their “Coffee 
Conversations.” You can listen in at: 
www.starbucks.com/ourcoffees/coffeeconversations.asp and judge for yourself.  
 
Their initial mistake was simple. “The overall feeling of this piece of marketing is that it is 
in fact just that,” wrote one reviewer. “They'd have done better to just open the mike to 
some regular employees to talk about coffee. Throw out the script and create something 
that is more than just a podcast in name only. That might make the potential audience 
for this kind of thing sit up and take notice. Something this audio equivalent of an 
advertising circular doesn't even come close to doing.” Enough said!xi 

 
This is where the value of strong content comes home to roost, so to speak. Provide 
your customers or clients with value in all things—including your podcasts.  

#10 Integrate Podcasting into Your Marketing Program  
 
Make your podcasts a part of your overall marketing plan. It should fit seamlessly with 
everything else you’re doing. Blogging, podcasting; other social media such as 
YouTube, MySpace, and networking tools such as LinkedIn or Facebook should all 
cross pollinate one another with a unified look, and unified message—delivered in their 
respective unique ways. For example, if you are introducing new technology at a trade 
show, do a podcast on that new technology before the show and close with an invitation 
to visit your booth where you can get a free white paper or mystery gift.  

 
If you’re releasing a new product, talk about it in your podcasts. The call to action could 
be for listeners to register their contact information to receive a special promotional 
price.  
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What about the launch of your new book? A former client whose investing book recently 
hit the shelves has been making the rounds of television studios, giving interviews by 
the dozen; could he have reached more people with targeted podcasts? Probably! But, 
it takes forethought, planning, and time to build an audience—so think ahead.  

#11 Get Listener Feedback, and if Appropriate, Participation  
 
Include an evaluation process among your regular listeners. Consider promotions to get 
feedback and constructive criticism; a give-away of an e-book or special report—or 
even a free evaluation of your service/product. Podcasting is, by its very nature, 
participatory media; make the most of the wit and wisdom of your listeners to improve 
your delivery and content.  

 
Returning again to Karen Cappello’s podcast, the K-Cast (www.k-cast.com) as an 
example, she and I have developed surveys from time to time, using Survey Monkey 
(www.surveymonkey.com) around what her listeners are looking to hear. We’ve set up a 
dedicated page on her site, which does a number of things for her:  

 
1. Contact information is captured through submission boxes, linked to her 

autoresponder—the respondent receives a PDF e-book as their gift in return 
for their e-mail address.  

 
2. The survey link is provided, with the added incentive of an additional gift 

offer. The survey is also has the potential to capture contact information, as 
demographic questions are always the closing component of the survey. 
They will receive a secondary gift for survey participation.  

#12 Become a Paid Sponsor for a Popular Podcast in Your  
Target Market  
 
Even if you’ve got a podcast of your own, take the time to investigate opportunities to 
sponsor other podcasts related to your own. Here again, the podcast advertising 
companies, like RadioTail  or BlastPodcast a great place to start. They’ll work hard for 
you to match your company products and services to an appropriate podcast, and track 
the results with real-time stats for you.  

 
Don’t forget to do your own research on iTunes or Podcast Alley, for those hidden gems 
of podcasting brilliance. See other directories and podcast advertising firms in the 
resource section.  
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#13 Promote Your Podcast with Related Blogs 
 
Perhaps you sell fly fishing gear. Your primary podcast is about fly fishing, the passion 
of your life, and the foundation of your retail business. A related podcast could be about 
women and recreational sports, with general promotional pieces about the joys of fly 
fishing, and more specifically, your primary podcast.  

 
Think ”outside the box” about all the doorways someone could come through to arrive at 
your podcasting door: perhaps a cooking podcast, with fresh fish as a regular focus—
with podcast installments about the joys of cooking up your own catch. Promoting your 
own fly fishing podcast would be a natural for these segments—and you could sell 
advertising opportunities to other businesses and podcasters in all these examples.  

#14 Use Podcast ‘Tagging’ to Lure Listeners  
 
Social media, such as podcasting, result in constant waves of new content hitting the 
Internet. The amount of information is staggering. How can an individual find something 
of interest, let alone get his own content noticed by others? Many Web users have 
adopted a method of categorization called tagging, an informal and collaborative way for 
Web users to categorize information on the Internet. 

 
What are podcast tags? Commonly used in blogs, tags are basically keyword 
descriptions to identify images or text within their site as a categories or topic. Web 
pages and blogs—or in this case podcasts—with identical tags can then be linked 
together allowing users to search for similar or related content. If the tags are made 
public, online pages that act as a Web-based bookmark service are able to index them. 
Tags can be created using words, acronyms or numbers. 

 
Millions of content creators and consumers freely choose words to describe photos, 
Websites, blog posts, podcasts and more. The idea is to allow the people who create 
and use the content to label it anyway they want. Many social networking sites use 
tagging for sharing and indexing Web content. Give examples and make clearer 

  
If you have already tagged digital content via sites like Flickr (www.flickr.com), a popular 
photo-sharing site, and del.icio.us, (delicious.com) the social book marking site, then 
tagging your podcast will be familiar. If not, you should check out those great sites.  

 
For example, on Flickr, if you have a photo of your family having a picnic in Yellowstone 
national park, you can tag it “family picnics” or “hiking” or “nature” (if there are bears and 
trees and streams in the background) or just “Yellowstone.” If you were selling 
something to people interested in going to Yellowstone, the logical tag would be 
Yellowstone so people who search Flickr for that term find you. 
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Tagging is an activity we all do every day; applying labels to our stuff that help us find it 
later. In tagging your podcast you want to put yourself in the mind of your audience and 
apply those “tags” that they are most likely to use to access your podcast. You’ll be 
putting these tags into your RSS feed—and that’s where FeedBurner 
(www.feedburner.com) is of great value, because they create the feed tags for you!  
 
There are a number of tags considered to be essential by podcasting gurus:xii 
 
Identifier 
 
The most important piece of metadata that you can provide for any digital object is an 
identifier. You should apply a persistent, unique identifier for every file. This identifier is 
the best way to ensure that your audience will continue to have access to your material. 
Website structures and designs are not permanent. Since digital files my change their 
storage location, if you apply a formal identifier you increase the likelihood that your files 
multimedia objects will remain accessible to your audience no matter where they are 
eventually published. 
 
Copyright 
 
An appropriate copyright statement is the second most important piece of metadata that 
you can provide for your digital content. You need to protect your rights and explain to 
your users what rights they have to use your material.  
 
Title 
 
Always title your each individual audio or video file. Words in the title should follow the 
normal title case rules for capitalization (and be chock-full of rich keywords for your 
target market.) 
 
Contributor 
 
It is important to tag your file with the names of everyone who was involved in its 
preparation, including actors and producers, even those who may make small guest 
appearances. Your potential audience’s interest in the file may well be the guest that 
made one small appearance. If a person’s name is not associated with the file they’ll 
never discover it. 
 
Description 
 
Provide a brief, informative statement of what your content is about. This description will 
help potential subscribers quickly decide whether it provides the information they seek. 
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Subject 
 
Search engines are not yet capable of indexing video and audio content without 
accompanying text. This is one of the main reasons to create metadata for these 
objects. It is always a good idea to add some descriptive words and phrases to your 
RSS feed. Organizing your content into subject areas is often required when you submit 
it to aggregation services like iTunes. It is generally good practice to create an easily 
navigable index of your podcast content. Keywords are good, categories are better, a 
transcript is best. 
 
Language 
 
It is important to specify for your audience that primary language of your audio or  
video files. 
 
Date 
 
The correct identification and serialization of your content is driven by the date on which 
the file was created or added to a publication like an RSS feed. Many content creation 
tools and RSS feed generators will capture this information automatically and add the 
appropriate tags. 
 
Link (URL/size/format) 
 
When preparing publications of multimedia content like Web pages or podcasts, you will 
eventually need to point your audience to where your audio and video files reside. Each 
publication mechanism accomplishes this differently. RSS 2.0 call this tag the 
“enclosure” tag. Other varieties call it the “content” or “link” tag. 
 
There will always be important technical information, such as size and format, which is 
often required along with the URL to the audio or video file. This information enables 
different systems to know better process your audio and video. Size and format help 
delivery systems decide which device to use to play the file and whether or not it can be 
streamed or should be downloaded. 
 
Duration 
 
Many aggregators, like iTunes, publish the length of audio or video files. This 
information helps your podcast consumers to judge when and how best to access your 
files. Is there a tool or screen for entering all of the above into your podcast? If so, 
explain what it is and how to use it and where to find it 
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For more information on the iTunes specs on podcast submission and RSS tags, visit 
their fantastic help page at: www.apple.com/itunes/store/podcaststechspecs.html#rss). 

#15 Create Strongly Descriptive and Energizing Podcast Titles  
and Subtitles 
 
Let’s face it, there’s lots of competition out there, and more every single day. To create 
powerful, interesting titles for your podcasts, you could consider the following steps:  

 
1. Carefully define the topic of your podcast. Then define your typical listeners 

and what they’ll want. 
2. List the benefits that your audience will get from listening to your podcast. 

Why would someone want to listen to your show? What will keep them 
coming back? 

3. Brainstorm the search phrases that your potential listener might use to find a 
podcast with your topic. Browse your genre in a few directories and take 
note of what podcast names jump out at you. 

4. Search online for books in your subject. Notice the words and phrases that 
get used and catch your attention. 

5. Use this information to list as many name ideas as you can, then narrow it 
down to your favorite 5-10. 

6. Test your ideas on a few family and friends, or co-workers. This isn’t 
scientific market research, but they’ll be able to give you an idea of which 
ones will serve your needs. 

 
I already mentioned one podcast title I thought was strong: Living with the Brakes Off! It 
truly makes me want to listen in. Here are a couple more podcasts I subscribe to: A 
View from the Hearse, and Internet Business Mastery. If your name is your brand, as in 
the Dixie Chicks Podcast, then it will work for you; if not, I’d stay away from using your 
name (until you have a strong following)! 

#16 Make the Description and Title Keyword Rich 
 

You’re going to be writing a descriptive paragraph to use in the podcast directories.  
And, as you must know by now, the fuel that runs an Internet marketing machine is 
keywords. I’m sure you’re aware of them by now, and most likely recognize just how 
important they are to your Internet presence. But, just in case, let’s examine them more 
closely.  

Here’s an example of a podcast description, taken from a listing on Podcast Alley 
(www.podcastalley.com). I’ve underlined what I consider the possible keywords in my 
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example; do you think they’re strongly descriptive of the respective content? Listen in 
and see!  

  1. Free Talk Live  

What's on your mind? Unlike those right-wing or left-liberal extremist shows, Free Talk Live is talk radio that ANYONE can 

take control of. Yes, even you. This is talk radio for politics in a digital age. What is the meaning of freedom? This show is 

about Liberty with a capital L.  

Keywords are words or phrases that describe content. They can be used as metadata 
to describe images, text documents, database records, and Web pages. A user may 
"tag" pictures or text files with keywords that are relevant to their content. Later on, 
these files may be searched using keywords, which can make finding files much easier. 
(Go to Podcast Alley to see more examples of podcast descriptions.) 

Whenever you search for something using a search engine, you type keywords that tell 
the search engine what to search for. For example, if you are searching for candles, you 
may enter "candles" as your keywords. The search engine will then return Web pages 
with content relevant to your search terms. The more specific keywords you use, the 
more specific (and useful) the results will be. Therefore, if you are searching for a 
specific type of candle, like a taper, perhaps for your wedding where the colors are 
mauve and pink,  you may enter something like "mauve taper candles" to get more 
accurate results. Or, should you want to shop locally, as opposed to Internet shopping, 
you may include the where to buy “candle stores Atlanta.”  Certainly, if your podcast is 
demographically-based, you should identify it as such.  

You want to select keywords that describe your content accurately. Here are some 
online keyword tools to use:  

 
Wordtracker’s Free Keywords  
freekeywords.wordtracker.com/ 
 
Wordz 
www.wordze.com/ 
 
SEO Book Keyword Suggestion Tool  
tools.seobook.com/keyword-tools/seobook/ 
 
Digital Point Keyword Tool  
www.digitalpoint.com/tools/suggestion/ 
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Or download these software applications to your computer:  
 
Rapid Keyword  
www.rapidkeyword.com/ 
 
A-1 Keyword Research Tool  
www.micro-sys.dk/products/keyword-research/ 
 
For more detailed information on how to research and find the correct key words and 
phrases, read Patricia Ruhl’s e-book The Keyword Money Machine 
(www.thekeywordmoneymachine.com). 

#17 Carefully Select Directory Categories 
 
Podcast directories have many categories to choose from, and it’s important to pick the 
right one(s) when you submit your podcast listing to the podcasting directories—and I’d 
submit your podcast to all of them. (See the resources section for a currently complete 
list of the major directories.)  

 
For example, iTunes directory includes the following categories:  
 

Arts  
Design  
Fashion & Beauty  
Food  
Literature  
Performing Arts  
Visual Arts  

Business  
Business News  
Careers  
Investing  
Management & Marketing  
Shopping  
Comedy 
 

Education  
Education Technology  
Higher Education  
K-12  
Language Courses  
Training  
Games & Hobbies  

Automotive  
Aviation  
Hobbies  
Other Games  
Video Games  
Government & 
Organizations  
Local  
 

National  
Non-Profit  
Regional  
Health  
Alternative Health  
Fitness & Nutrition  
Self-Help  
TV and Film  

Sexuality  
Kids & Family  
Music  
News & Politics  
Religion & Spirituality  
Buddhism  
Christianity 

Hinduism  
Islam  
Judaism  
Other  

Natural Sciences  
Social Sciences  
Society & Culture  
History  

Sports & Recreation  
Amateur  
College & High School  
Outdoor  
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Spirituality  
Science & Medicine  
Medicine 
Software How-To 

Personal Journals  
Philosophy  
Places & Travel  
Podcasting 

Professional  
Technology  
Gadgets  
Tech News 

 
Get the idea? Other directories are similar. You’ve got a lot of room here to work, as 
many directories allow 3 or more categories for each podcast submission. It may serve 
you well to consult the individual tech specs for each directory. Every directory has their 
own submission process, and they’ve all made it quick, easy, and free, too!  
It is often quite, the first step being “registering” as a member. Once you validate your 
membership, you’ll start the submission process. For example, at Podcast Alley, it’s a 4-
step process:  

 
1. Submit your RSS URL 
2. Verify the details 
3. Commit Results 
4. Verify you are the podcast owner 
 

All others are equally simple, but rather time consuming when undertaken en masse.  
Commit to doing one submission a day, or hire someone to handle this work for you.  

 
Note: You can find Apple’s iTunes tech specs at: 
www.apple.com/itunes/store/podcaststechspecs.html#categories. And, don’t be fooled 
into thinking iTunes is just for music podcasts; every podcaster worth his or her salt has 
a listing there—it’s the premier podcast directory around!  

#18 Post Podcast Transcripts on Your Site/Blog for SEO Purposes 
 
Search engines, at least at this point in time, cannot access audio (or video) files for 
optimization purposes. For that reason, it’s important to accompany your podcast or 
video podcast (vlog) with descriptive text.  
 
Including “show notes” is one obvious way you can do this. Each episode should have 
its own post on the blog with a description of the content that includes relevant search 
keywords. An easy way to get the entire content of each episode indexed is to post a 
transcript to your site as well. You can find a transcriptionist on Elance 
(www.elance.com) or in the local Yellow Pages under “Transcription Services.” 

#19 Use Testimonials from Your Listeners  
 
You can use listener testimonials in a couple of different ways. Post those on your site, 
or include them in your podcast description. You can also collect audio testimonials to 
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use as short promotions for your podcast. Always get the permission of the speaker 
before using their name/location in your outreach/marketing efforts. I mentioned that a 
client of mine often directs listeners to her Website for podcast feedback through a 
survey. She has also used this same strategy to get endorsements. During a podcast 
production, she “advertises” the Web page, tells her listeners what she’s looking for 
(endorsements), and offers them an incentive to do so—usually self-promotion. “I’ll 
include your name, URL, and any contact information you would like.” These 
testimonials have been used on her podcast-related information product sales pages, in 
both written and audio formats.  
 
If they agree to do an audio testimonial or endorsement, we ask that they provide their 
phone number and best time to contact them. Our tech person calls them, and records 
their statements. She then edits any background noise out of the audio file, and 
publishes it to the desired location. 

#20 Do Five Things Every Week to Promote Your Podcast 
 
Okay. Maybe for you it will be three things each week instead of five, but set a goal. The 
key to building your audience is consistent effort to build streams of traffic that add up to 
a large and strong audience. Try new things. Track the results. Then change-it-up, if 
necessary. Whether it’s PPC marketing, article marketing, or adding a link to your 
podcast in your e-mail signature file (that’s an easy one!), don’t neglect to consistently 
market your podcasting efforts. You can:  

 
• Submit to one podcast directory a week. 
• Write an article related to your podcast. Post it to your site, and submit it to 

article directories (in the resources section).  
• Set up a listener survey.  
• Set up a PPC campaign, if you don’t already have one.  
• Contact other podcasters and set up a cross-promotional venture (see 

#22). 
 

#21 Stay Focused on Your Target Market 
 
Don’t lose your focus; stay in touch with your “perfect listener” profile, and keep your 
podcasts highly targeted on that group. Trying to reach others outside that defined niche 
may mean creating a second podcast series, on a trial basis.  This tip does not contain 
any actionable advice. What is it you are asking the reader to do?  
 
Spend an hour or two researching your target market every week. For example, the 
target market for Karen Cappello, Mentor Coach is “new coaches.” We’ve done our 
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Internet searches to learn where in cyberspace they are: forums, educational sites, 
coach directory listings, and career-related membership organizations.  

#22 Consider Cross-Promotion to Promote Your Podcast 
 

Ah, cross-promotion; an Internet marketing staple. Networking with other complimentary 
podcasters, Websites, or entrepreneurs can mean building your listener base more 
quickly. One word of caution: make sure you’re in alignment with your prospective 
partners, and perhaps go so far as to put your respective goals, responsibilities and 
desired outcomes in writing.  

 
Begin by finding companies or solo entrepreneurs who target the same market you do 
but whose products are complementary to yours, rather than competitive, and promote 
your podcasts to each other’s lists.  

 
Look closely at the podcasting efforts of people in your field. Subscribe to their e-mail or 
print newsletters. Watch the way they do business; if you like it, and their target market 
is related to yours, contact them directly with your cross-promotion offer.  

#23 Keep Advertising Messages Short  
 

Podcast audiences have proven to be accepting of ad spots so long as they're short. No 
more than a 15-second spot. As I said earlier, short ads drastically decrease the 
incentive to fast-forward. If you do need 60 seconds to pitch the benefits of your 
product, it would be better to do four 15-second spots throughout a podcast than one 
60-second spot. Remember, ours is a world replete with advertising, so do your best to 
provide strong, valuable content, and engage only in brief self-promotion. I certainly 
don’t advise selling advertising spots to others early on; build your audience, build your 
credibility, and then (perhaps) you can slip in some paid advertising into your 
podcasting efforts.  

#24 Vary Your Creative Advertising Efforts 
 
While listeners don't mind short, tasteful ads, they do mind hearing the same creative 
over and over. After all, they sought out podcasts in the first place because they're 
easily bored. 
 
Produce a series of short ads. Each could feature a different use for your product, a 
different benefit of your product or a different person describing their experience with it. 
You can also change your ad over time, addressing different seasons, holidays, current 
events or other timely issues. 
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#25 Place your Ads Within Your Podcast Segments   
 
Ads placed before a podcast make it difficult for potential listeners to sample and get 
excited about the podcast. Many podcast producers reject them for that reason. It's 
even bad for the advertiser because that's when podcast listeners are most likely to 
fast-forward—when they have their hands on the control just after they've selected a 
podcast. 
 
Ads placed in between the content segments—interstitially—allow the listener a chance 
to become engaged in the show before experiencing the sponsor message. They also 
reach the listener after she's removed her hands from the fast-forward control. Ads need 
to be worked into a podcast to take full advantage of the medium.  

#26 Don't Imitate Broadcast Radio 
 
Many people who listen to broadcast radio aren't really paying much attention to the 
content in the first place and are quick to switch the dial. This state of affairs gives the 
producers of broadcast radio ads the unenviable job of having to grab the listener's 
attention. These attempts often reek of desperation and take the form of loud and 
obnoxious voices performing cheesy skits. 
 
Luckily, you're in podcasting. The user has already subscribed, downloaded and 
actively chosen to experience the content your message will be heard in. The listener is 
already engaged. You have his attention. Your job's easy. Just be clear, concise and 
informative. A little wit never hurts either. Both your content, and any advertising, or self-
promotion should be done in an insightful, authoritative, explanatory way: have subject 
matter experts speak on the podcast rather than hiring radio announces with booming 
voices to deliver your message.  

#27 Don’t Underestimate Your Listeners 
 
Podcasting gives you the opportunity to reach a niche, sophisticated audience that's 
likely on the cutting edge of an interest group. A large Internet service provider recently 
advertised in several technology podcasts whose listeners get excited about terms like 
RSS, open source and network neutrality.  

 
However, the advertiser used a dumbed-down ad that slowly explained in lofty terms 
how their service makes Web browsing easier. The ad was clearly aimed at a general, 
less technology-savvy audience. The ad was not well received by podcast listeners as 
they felt talked down to. This applies not just to ads but to the podcast itself: offer value 
content, actionable advice, pragmatic tips, and proven strategies—not fluff. 
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#28 Strengthen the Community around your Show 
 
To get the most success out of your podcast, it’s essential to not only inform and 
entertain your audience, but to also give them a sense of belonging and community. 
Give them opportunities to participate in the creation of your content. Encourage them 
to communicate and collaborate with each other on your site or through the show.  
 
How can they collaborate on the podcast with you? Provide an easy means for them to 
communicate with you: at the close of your podcast, provide them with a URL (keep it 
short and memorable) to a survey (see the next tip for a recommendation on low-cost 
survey sites), forum for open discussion, or your related blog where they can post their 
opinions, ask questions, or share stories related to the podcast topic. Use your podcast 
to promote a tele-seminar event, and have the sign up information on your Website, 
blog or within a forum post.  

#29 Ask Your Prospective Listeners about What They Want to Hear 
 
Providing your listeners with what they need and want is an essential part of podcasting 
success—and asking them is easy. You could direct them to an online survey, for 
example, or provide them with a toll-free phone number to call and record their 
comments, questions or concerns.  
 
SurveyMonkey (www.surveymonkey.com) is the best of the online survey creation sites, 
and you can harvest 100 responses to your survey for free. This is perfect for the early 
phases of your podcast production, and you can graduate to a paid account when your 
audience becomes large enough to warrant the shift.  
 
If you currently have an in-house e-mail list, or e-list as it is sometimes called, you could 
send out an e-mail with the survey link. By all means, offer respondents an incentive of 
some sort: a free PDF download, for example.  
 
Today there are many other such sites to pick from, and each has their own unique 
features. Many have free 60-day trial periods available to newcomers:  
 
Constant Contact  
www.constantcontact.com/survey 
 
ZapSurvey 
www.zapsurvey.com 
 
CheckBox  
www.checkbox.com 
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There are others listed in the resource section, including software you can purchase 
which enable you to conduct offline surveys—via phone or in-person—as well as online.  

#30 Don’t Duplicate Your Message 
 
Use your Podcasts to get information out that you're not getting out through brochures, 
Websites, or press releases. It's a unique medium—use it to its fullest potential. Listen 
to what others are doing, and adapt their strategies to your own productions. If your 
audience resonates with them, stick to them. But, whatever you do, don’t rehash old 
worn out content. You want to communicate the same underlying message for brand 
consistency, but fresh content, particularly content that lends itself more to audio than to 
print or screen, such as an interview with a company CEO or scientist. 

 
Try to keep your podcasts solution-oriented, interesting, and light. I think one of the best 
I’ve heard is MommyCast (www.mommycast.com) in that they effectively reach their 
target market with every production. The content of each is fresh, the host personalities 
are likeable and memorable, and the guests are worth listening to!   

#31 Use Content of Popular Podcasts as a Topical Platform 
 
If someone you’ve listened to offers an opinion or a fact that you find fascinating, why 
not base your own podcast production off of it? Get their permission to do so, of course, 
and ask them to furnish the audio file in question. Naturally, in return, you’ll offer them 
free PR, with a link to their podcast within the content of your podcast.  

 
It may be that you’d rather interview that individual in a podcast production of your own! 
You could each use the audio file as a podcast, in a remarkable cross-promotion 
agreement. Connecting with other podcasters can (and usually is) a richly rewarding 
experience for all concerned.  

 
Think of it: you could then make copies of the MP3 of your production (whether 
interview-based or not) and send to other podcasters you feel may be curious about 
your podcast content. This networking will build your community that way, and I can 
almost guarantee you’ll get those wonderful backlinks to your site, when they post a 
blog about your podcast, or feature your work in their own podcast productions.  

#32 Use Press Releases to Announce and Market Your New Podcasts 
 
Never neglect the power of well-written, search-engine optimized press releases, laced 
with those all-important keywords. Some online press release sites are:  
 
PRWeb  
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www.PRweb.com 
 
PRFree 
http://www.PRfree.com 
 
PRNewswire  
www.PRNewswire.com 

 
Appendix 2 has a wealth of information about selecting the right press release firm to 
distribute your releases, as well as a comprehensive listing of distribution sites.  
 
Be sure you post the press release to your own site as well. Deliver it to the virtual mail 
box of those who you think would find it interesting, and worth their time and attention. 
They may use it as a platform of discussion in their own blog, vlog (video blog), or 
podcast—resulting in those wonderful inbound links that every Internet marketer dreams of.  

#33 Don’t Over-edit Your Productions  
 

Become comfortable with allowing people to be people; to make mistakes, to show their 
humanity. Don't over edit your podcasts to erase errors. The public can hear the edits, 
and your devotion to perfection can be poorly received. With audio, imperfections make 
them seem more real and human; people actually like first-take audios and prefer them 
over highly scripted, highly edited “slick” audio productions—it is more spontaneous, 
less boring, more human.  

 
There’s a fine line to walk here, however; certainly you don’t want to have your 
podcasting efforts to be less than professional. But you do want them to represent you 
as fully human, and very approachable.  

 
Note: I always advise my clients to remove the first few minutes of a podcast 
production, where commonly they may have too many “ums, and ahs,” or the timber of 
their voice sounds weak and nervous. This is especially true for “newbies” to 
podcasting. Be sure to listen to your audio file closely before publishing it as your 
podcast; it just makes sense to ensure each minute of your recording is of the highest 
quality. Just don’t get carried away editing; if things are really not up to your 
expectations, then re-record the whole thing.  

#34 Listen to the Content that's Already Out There in Your Market 
 
Stay in touch with other podcasts in your target market. Download them to your 
computer or MP3 player, and listen to them regularly. They will provide you with all you 
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need to know what you next need to address. Always ask yourself these questions, over 
and over again, throughout your podcasting endeavors: 
  

• What experts need to be heard? 
• What new information exists that people need to know about?  
• What untruths are my competitors’ podcasting that I need to address and 

correct? 

#35 Consider Using both Video Presentations and Audio Podcasting 
 
Look at consumption patterns—it can take more time to watch a video, than listen to the 
same broadcast in an audio format. However, using both can reach more of your target 
audience. After all, some people are visual learners, and some enjoy listening to a 
presentation. And both can be more enjoyable than reading the same content on the 
computer screen!  
 
Why not post a video on YouTube (www.youtube.com), to promote your podcasts? 
Here’s a wonderful model of an entrepreneur who made brilliant use of the visual 
medium. Brad Yates, a practitioner and teacher of the Emotional Freedom Technique 
(EFT), posted this short video back in September of 2007, and currently it’s had over 
25,000 views: http://www.youtube.com/watch?v=aoSzivsQkVI 
 
He directs people back to his site, where he has (of course) posted this same video. 
Currently Brad doesn’t have a podcast, but he’s build his e-list with warm leads –those 
video viewers who liked what they saw, and subscribed to his newsletters on his 
Website. Should he later choose to create podcasts, he’ll have listeners (virtually) lined 
up around the block to listen in. 
 
We could be very nitpicky here and claim that a video on YouTube isn’t a podcast, and 
we’d be right: It’s social media or video marketing. But there are also those in the field of 
Internet marketing who claim that one can complement the other…beautifully. Your 
YouTube video can be a promotion for your podcast, and vice versa!  

#36 Make a Difference in the Lives of Your Listeners  
 
Similar to blogging, podcasting is a medium that B2B marketers remain on the fence 
about, but not for much longer. Recent articles in B2B magazine have talked about how 
B2B especially is embracing blogs, podcasts, Webcasting, Webinars, and other social 
media.  
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Are they worth the time investment? Podcasts work because they have an appeal of 
authenticity. There is power in the human voice. And that’s why they are a great way to 
positively inform and educate your audience. 

Think of podcasts as content pieces to use as part of a lead nurturing program, where 
the overt goal is to improve the lives of your listeners, whether in the work place or in 
their hours outside of the office. Here’s something easy to do: an idea or tip of the day, 
week or month. Short, sweet, and easy to produce.  

Ultimately, your reasons for podcasting may be to use your content for lead generation, 
but I urge you to begin with a heart to make a difference with your audience.       If you 
begin with that in mind, your efforts to inform and educate will be obvious and you’ll 
increase the odds that your audience will keep listening. And that’s what it’s all about!  

#37 Consider These Four Things When Selecting Podcast Hosting 
 
1. Support  
 
When you have a problem or a question, you want it taken care of now. A preferred 
hosting service should have helpful and friendly tech support that you can get a hold of 
fast. 
 
2. Bandwidth 
 
Bandwidth is the amount of data transferred to and from your Website. Most hosts place 
a limit on this. When you start building an audience, you can quickly run into a problem 
if this limit is not high enough. Know your hosting company’s bandwidth limitations, and 
certainly monitor your bandwidth usage as each month progresses. You may find 
yourself purchasing more bandwidth as you go along; one podcaster I spoke with was 
reserving 10 gigabytes of bandwidth from his service provider each month, to 
accommodate the 10 to 12 podcasts he made available for download from his site.   
 
3. Storage 
 
Podcast files can be large. You'll need enough storage to keep your archived shows up.  
Remember the rule of thumb: 1 minute of audio requires approximately 1 megabyte of 
storage space.  
 
4. Easy Blog Installation 
 
The best way to publish your podcast is to use blog software such as WordPress 
(www.wordpress.com). This makes the whole process much easier. Adding new 
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episodes is a breeze. Feed updating is done automatically. You'll also enjoy numerous 
promotional advantages by using a blog system to manage your podcast content. A 
preferred host would offer one-click blog installation. You don't want to spend hundreds 
to get someone to install it for you. There are listings for podcast hosting services in the 
resources section.  

#38 Create Premium Content in Addition to Your Regular  
Podcasting Efforts  
 
Making money with premium content can be done, but your audience needs to be 
primed for the offer. Perhaps the best analogy for “premium content” comes from the 
realm of processed meats: exactly what do you want in your hot dogs or bologna? 
That’s right: premium content, not the detritus off the floor of the butcher shop. (I know, I 
know, but you can clearly see what I mean here: make your podcasts valuable, content-
rich, instructive, useful, and practical…nourishing, if you will. Only then can you truly 
succeed.) Here are seven steps for making money with premium content. 
 
1. Choose a Targeted Market 
 
This should be a well-defined niche of people that are hungry for a specific kind of 
information and/or entertainment. It’s also good if they have money to spend.  
 
2. Regularly Create Valuable, Relevant Content 
 
By creating content that your target market can’t live without, you’ll attract an audience. 
You’ll also brand yourself as an expert. Podcasting and blogging are great channels for 
doing this due to their interactive nature. Note that choosing your market comes before 
creating the content. You don’t create content first then find a market that wants it. You 
find the market first, and then create the content that the market wants. 
 
3. Build a Community—a stable group of dedicated listeners—Centered on Your 
Brand, and then Develop a Relationship with Them 
 
When you attract an audience with your content, the objective is not just to build a list of 
potential customers. Build a community. Talk to them, not at them, and let them talk 
back to you, through surveys (as I discussed earlier), or Website forums, which help 
them talk to each other. Build a relationship of trust. Trust is the foundation of a 
profitable win-win relationship; in all areas of life.  

 
You may consider using a tele-seminar (where participants ask questions, tell their 
stories, or otherwise get involved in the presentation), and then editing the event 
recording to be used as a podcast. That’s what many Internet entrepreneurs do.  
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4. Use Multiple Channels to Deliver Your Content 
 
Don’t think of yourself as only a podcaster or blogger, rather think of yourself as a 
content creator. Use multiple media channels to deliver your content and interact with 
your community. Re-purpose your content across multiple channels. For example, one 
piece of content can be a podcast, a blog post, an article and a video. Don’t overlook 
the importance of having an e-mail newsletter list. Start one, build it up and use it often 
to promote your other media efforts.   
 
5. Find Out What Additional Content Your Community Wants 
 
Find out what they want not just what you think they need. What problems do they deal 
with on a regular basis? What part can you play in helping them solve those problems? 
What kind of information are they truly ravenous for? If you’re interacting with your 
community regularly, you’ll get a sense for what they want. You can also survey them to 
find out, as I mentioned in tip # 29.  

 
Naturally, you go to the Internet to find out what people in your niche market are doing, 
thinking, or buying. Do it often.  

 
Listen to other podcasts in your niche; what are they talking about? How can you put 
your own unique spin on things? 
 
6. Create Your Premium Content 
 
Based on what your community wants, create additional content. Give them valuable 
information that fulfills a primary need. Provide a solution. Offer incredible value. 
Perhaps offer your premium members access to weekly video and audio programs that 
took them through a step-by-step system to improve an area of their life. In addition you 
could offer access to e-mail consultation. 
 
7. Sell Your Premium Content at a Premium Price 
 
Don’t undervalue your knowledge and content. There are things that you do every day 
and experience you have that others would love to have access to. They will pay to get 
that information and benefit from it.  
 
Offer the best value you can to a carefully targeted community with whom you have 
developed a relationship. Really, this is a basic premise for success in any business. 
You get what you want by helping others get what they want. 
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#39 Submit Your Podcast to Directories 
 
There are a number of excellent podcast directories. Some are listed here; more are in 
the Resources section.  
 
Podcastdirectory.com 
www.podcastdirectory.com 
 
Odeo 
odeo.com  
 
Podcast Alley  
http://www.podcastalley.com 
 
Podcast.net  
http://www.podcast.net 
 
PodcastPickle  
http://www.podcastpickle.com  

Submitting your podcast to each directory takes just a bit of time for each, but 
cumulatively, it can seem rather daunting. Perhaps you could have your assistant 
handle this work—if you have one. If not, remember that it needs to be done only once, 
and commit to doing one submission a week. When you’re done, then continue to 
update your listings, should the focus of your podcast morph from one thing into a 
slightly different form.  

At Podcast Pickle (www.podcastpickle.com), for example, you need to join first (don’t 
worry, it’s free). This is true of most directories; they are free to join, and the sign up 
process is usually remarkably simple.  

Be sure to read the fine print when you submit to a directory. In some cases, you may 
be giving rights to the directory owner that you might want reserved for yourself. 

Many podcasters assert that iTunes is the most important of the directories. I’ve heard it 
over and over again, “Advertisers rarely ask about your podcast rankings in other 
directories; they just want to know where you rank in iTunes.” That’s something to 
ponder if you want to sell ads. See the directory listing in the resources section.  
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#40 Keep Your Finger on the Pulse of Podcasting 
 
Here’s a site, Podhandle.com (www.podhandle.com), where you can read and search 
RSS feeds from top podcasting and new media experts. By all means, stay abreast of 
the new developments; take time every week to review the up-to-the-minute news you 
can find here. Subscribe to some podcast feeds of those experts you enjoy 
reading/listening to, so you won’t miss a beat of the podcasting pulse.  

#41 Hire a Professional to Create Your Podcast Album Art  
 
It’s funny to me that such an old-school word as “album” is used to describe such an 
important component of your podcast marketing strategy. If you venture over to iTunes 
and review their podcast directory, you’ll see graphic images displayed next to each 
listing. These are called “album art,” and as you scroll down the listings you’ll soon learn 
how critical these 300 x 300 pixels can be to you.  

There are companies which specialize in podcast album art, such as Custom Design 
Graphics (customdesigngraphics.com/podcastcoverart.html), or Podcast Designs 
(www.podcastdesigns.com/identity.html); but you can also find really talented 
freelancers at Elance (www.elance.com) or Design Outpost (www.designoutpost.com)  

 
By all means, spend the money on this; the image can compliment your brand, or 
actually become the brand over time. Use it everywhere, to promote your podcast 
productions. For anywhere between $30 and $100, you can have a custom designed 
image to brand your podcast. For examples of podcast albums, go to the iTunes site 
and download your free iTunes software. Once it’s installed, click on the “store” link in 
the top navigation bar, to search for “podcasts.” You’ll be served up with a heaping 
helping of album art to get your creative juices flowing.  

#43 Educate Your Target Market Group Before Your Podcast Release 
 
Not everyone understands or knows what podcasting is. It is particularly important to 
educate users if your audience is not technical. Not only is it important to explain what a 
podcast is, but it is equally important to explain how your podcast will help them. 
Instruction on how users can listen to podcasts should also be included.  

 
When one of my clients began her podcasting efforts two years ago, she first introduced 
the idea to her list members in small increments, via her e-newsletter. She then held 
tele-seminars on the value of podcasting in marketing to her target market, which 
happened to be newly-certified life coaches. In these two ways, she made them 
comfortable with this new channel of communication; on the podcast launch date, they 
were more than ready—they were willing and eager—to be her audience.  
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#44 Use this RSS Feed Creation Software 
 
If you’re creating and publishing your podcasts in-house, download the FreeForAll RSS 
feed creator software (http://feedforall.com/feedforall.htm). Whether you’re on a MAC or 
PC, they’ve got the RSS solution for you. FeedForAll (feedforall.com/feedforall.htm) 
allows users to easily create, edit and publish RSS feeds. With it, new RSS feeds can 
be quickly and easily created with FeedForAll. Advanced features enable you to create 
professional looking RSS feeds quickly. RSS feeds are a way for Websites large and 
small to distribute their content well beyond just visitors using browsers. Feeds permit 
subscription to regular updates, delivered automatically via a Web portal, news reader, 
or in some cases good old e-mail. Feeds also make it possible for site content to be 
packaged into mobile devices, and other bite-sized technologies that make it possible to 
display blogs, podcasts, and major news/sports/weather/whatever headlines just about 
anywhere. 

#45 Try Podcasting with PodHoster 
 
If you’re not interested in hosting your podcast on your own site because you don’t want 
the broadband issues which excessive downloading can do to your site, take a look at 
PodHoster (www.podhoster.com/podhoster_signup.php). For as little as $5.00 per 
month, you’ll have everything you need to create, publish and host your podcast. They 
may not be the only podcast host, but they are one of the most reasonably priced, and 
offer a variety of podcast service packages.  

Updating Ping Services 
When you upload a new show and check the box marked "Auto-Ping" we will 
automatically send update notices to the ping services so your listeners will know you 
have a new show available. 

Compatibility with FeedBurner URLs or personal domains 
 
PodHoster allows you to use an alternate URL (such as FeedBurner or a personal 
domain) as your RSS feed URL. Many users like the detailed statistics available from 
services like FeedBurner, while some prefer to use their personal site to analyze traffic 
without adding storage or bandwidth usage to a personal domain. PodHoster allows you 
to easily use either of these options. 

Multiple RSS Feeds per Account 
 
PodHoster lets you create multiple shows, each with their own RSS feeds, under one 
account. Many advanced podcasters want to create shows on different topics and some 
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want to release one show in multiple file types. PodHoster allows you to do all these for 
the price of a single account. 

#46 PodOmatic Podcast Portal Offers Free Tools  
 
Do you want everything you need in one easy to use integrated system? What if it were 
free? And reliable? That’s what you’ll find here!  

• Browser-based Recording tools  
• Syndication Wizard  
• Audience Participation tools  
• Promotion tools  
• Listener Statistics  

Visit PodOmatic (www.podomatic.com) today for more details, and sign up for their free 
account. In June of 2006, CNET wrote, "PodOmatic is probably the easiest and fastest 
way to get started with podcasting." xiii 

#47 Select a Domain Name for Your Podcast Use Strong Keywords 
 
Back to the keywords again! This time the conversation is in relation to your podcast 
URL. And, while we’re talking about it, should you choose a short or long domain 
name? After all short is easier to remember, but can be harder to acquire.  

 
Another thought: despite the proliferation of .biz, .us, and all the other URL variations, it 
should be said: “.com” rules! It’s what people expect, and are most comfortable with. 
Here’s a fine Web page to help you in your URL selection efforts, part of the 
Webmaster-Toolkit.com site: www.Webmaster-toolkit.com/keyword-research-tool.shtml 

  
Also domain names are not just selected based on key words but on ease of 
remembering—is it something you can easily remember so when you are discussing the 
site you can tell people where to go? 
 
For help with keyword selection, check out the e-book, Keyword Money Machine, 
available at www.thekeywordmoneymachine.com. I recommend it highly.  

#48 Go for Timeless Content  
 
Your podcast will be archived by the directories, and prospective listeners can stumble 
upon it months—or maybe years—after you’ve published it. Make sure your content 
won’t be dated, and your product promotional offers will continue be valid. That’s called 
being “evergreen.” 
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Evergreen content, as it is called, is very important for a blog or podcast. It’s content 
that always has value and worth and never gets old. It’s timeless. Ever wonder why 
tutorial Websites never get ‘old’? Why they can become immensely popular even 
without being updated for months, even years? It’s because of the content they have. 
Consider using that model, the tutorial or “how-to” approach in your podcasts.  

 
This doesn’t mean your podcasts can’t or shouldn’t be topical and focused on cutting-
edge developments in your field. But, when you create such a presentation, use the 
date in your title: “Funeral Gurus: The Pre-Need Situation during September, 2007” for 
example, tells those browsing directory listings that this is may contain less-timely news 
about pre-need sales in the funeral industry.  

#49 Archive Your Podcasts or Podcast Transcripts on Your Website  
 
Do this for two reasons. Well, maybe more than two, now that I think of it. But, let’s start 
there. The content, updated with each new podcast listed in the archive, will catch the 
eyes of the search engines, and do wonders for your search engine rankings.  

 
Note: Make sure you include text with each listing: a transcript, or at least a keyword-
rich synopsis of the podcast content. This is because search engines cannot “spider” 
audio content. 

 
Perhaps you don’t wish to have listeners downloading your podcasts from your site—
remember the bandwidth issues? So, you’ve used a podcast hosting company instead. 
Then, post the transcript, and link to your podcast production, hosted on a secondary 
podcast host.  
 
Secondly, your site visitors will become your listeners—especially when you prominently 
feature your most recent podcast or video production. Certainly, if you make no mention 
of your podcasts, your site visitors will be left “in the dark,” and I’m sure they’ll be 
disappointed at the omission.  

#50 Use Feed Validator to Check Your RSS feed 
 
Despite its relatively simple nature, RSS is poorly implemented by many Web RSS 
tools. A validator is an attempt to codify the specification (literally, to translate it into 
code) to make it easier to know when you're producing RSS correctly, and to help you 
fix it when you're not. I recommend you use FeedValidator.org (www.feedvalidator.org). 

It validates RSS feeds against the rules defined in the W3.org (www.w3.org) RSS 2.0 
specification, which can be found here: validator.w3.org/feed/docs/rss2.html. 
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Making sure your feed is correct, or “valid,” is an important step in the process. If you 
use FeedValidator, all will be as it should be.  

#51 Use MySpace, YouTube, Facebook and Twitter to Promote Your 
Podcast  
 
MySpace.com (www.myspace.com) is a big social network that people use for all kinds 
of socializing, but if you use it strictly for business, it’s an effective marketing tool. It is 
best suited for the solo entrepreneur, as opposed to a corporation; but when used 
creatively it can develop valuable connections in your niche market.  

Basically, you sign up and setup a profile, then you start looking for friends, this is the 
way a normal user would use it. You can share pictures, music, blogs all sorts of stuff, 
and it has an e-mail system for sending messages to other users, which is what you 
want to do.  

With some effort, you can target people who would be interested in your podcast. And, 
with some tools and techniques that I’ll mention here, you’ll be able to reach hundreds 
of people a day and get a large portion of them over to your podcast. 

You’ll go to MySpace.com and set up an account. Follow the instructions and set up 
your profile. Now, it’s very important that you fill out a good bit of the profile and direct it 
to the type of audience you want to reach.  

Now you’re ready to find your target group. The basic process goes like this, you find a 
group that is interested on what you’re podcasting about, and there will probably not be 
any trouble finding one because there are groups related to everything there. Then you 
get an application called Open Adder that’s available at www.openadder.com.  

Open Adder goes through the group and extracts the profiles of the members of the 
group. It then lets you send requests to all of those members and ask them to add you 
as a friend. You make it sound very friendly and personal. You add about 400 friends a 
day like this, and it’s mostly automatic. There is a limit imposed by MySpace of around 
400 to 500 friends per day, so you want to stay well within those restrictions. 

Once you have a few hundred friends added, you’ll then use Open Adder to send a 
comment to all of those friends. Again, this is an automatic process. You might want to 
start with something friendly and casual, then the next day send a comment that has an 
HTML link to your podcast.  

The thing is, the more friends you have, the more visitors to your podcast you’ll get. It’s 
a great tool to help get the word out about your podcast, and again, you’re probably 
reaching the people that would actually be interested in it. 
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Another thing that some people do, that I’ll just mention here, is they set up several 
different profiles and actually do this whole thing over again with each profile. That way 
they overcome the 225 comments a day limitation because they’re theoretically a 
different profile and different person. 

Social bookmarking is definitely a marketing tool to promote your podcast directly to 
people that would appreciate it the most, so be sure to join these other communities, 
too. They all have similar means to connect with your potential listeners:  

Facebook (www.facebook.com)  

YouTube (www.youtube.com)  

Twitter (twitter.com) 

There are others listed in the resources section.  
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Concluding Remarks  

The beauty of podcasts is that anyone can create them. Just like Web pages and blogs, 
there is very little startup cost to creating your own podcast. All you need is some 
recording software, a microphone, a topic and a place on the Web to make your 
podcast available.  

Your favorite electronics store will have the software and microphone you need. These 
are typically easy to set up on most computers. Cost and quality of microphones vary, 
so read up on what's available in the marketplace and make the right decision for you. 

The topic, of course, is up to you. Choose something that you're passionate about, 
whether that is a music show, book reviews, computer tips, or a comedy show. You can 
do podcasts on everything from updates on the latest EPA regulations to new methods 
of controlling carbon emissions, Every day corporations are discovering the power of 
podcasting to stay connected, educate, inform and market to listeners.   

Once you have your podcast created, get it up on the Web for everyone to find. There 
are a number of free and paid providers out there willing to host your Website. You may 
even have some free Web space as part of your monthly ISP charge. 

People can't seem to stop talking about podcasting—and for good reason. Clearly, 
independent podcasters and media companies alike have attracted engaged, highly 
focused audiences of early adopters. 

Don't let the audio world pass you by! Podcasting is a very inexpensive way of helping 
you get the word out about what you do and what you offer to the world. 

What’s in the Future for Podcasting?  
 
In a recent panel presentation for the New Media Matters show 
(www.newmediamattersshow.com), the host Paul Colligan posited three questions of 
the panel members. Lee Gibbons of Podango (www.poddango.com), Tim Bourquin, of 
the New Media Expo (www.newmediaexpo.com), Dave Jackson from the School of 
Podcasting (www.schoolofpodcasting.com) and podcasting consultant, Jason Van 
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Ordenxiv, had a great discussion about 2007 and what is in store for 2008. Mr. Van 
Orden asked his blog readers to respond to the questions faced by the panel 
participants:xv  

1. What were the highlights in podcasting for 2007?  
2. What challenges do podcasters and online content creators face in 2008?  
3. What opportunities are there in 2008? What are you looking forward to in 2008?  

The formation of the Association for Downloadable Media 
(www.downloadablemedia.org) was considered by many to be a major positive 
development for the year. This group is open to any person or organization that 
produces, consumes, or would advertise on new media. “ADM is just what new media 
needs to advance into the mainstream as we enter 2008,” affirmed one blog 
respondent.  
 
All seemed to agree that the main challenge in the future “is connecting the 
listener/viewer to the content that they’ll follow. Currently online content distribution is a 
convoluted mess,” noted someone.  
 
And finally, a post was written with this pithy point: “One of the biggest challenges facing 
any podcaster or blogger will remain the same in 2008 and 2009 and on into the 
foreseeable future: How do you create meaningful content in this noise-based new 
media?”xvi  
 
I have to agree with the comment, and feel its component question to be a really valid 
one in light of the rise of social media. It often seems like I’m standing in a room, full of 
people talking; some are shouting, some are whispering, and some stare vacantly 
ahead, overwhelmed by the experience of milling in the crowd.  
 
What’s needed for anyone interested in becoming a successful podcaster (however you 
define that adjective) is to keep your finger on the pulse-point of the medium. Remain 
current with the rapid evolution of podcasting by subscribing to podcasting e-zines, and 
the audio feeds of the podcasting pundits.  

 
Even more important is to keep your finger on the pulse of your market—what are their 
biggest problems? Their major issues? What meaningful content are they desperately 
seeking that you can become their hero by providing? After all, everyone wants to be a 
hero! There’s money—and a certain level of podcasting fame—in solving their 
problems.  
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Resources 
 

Podcast Directories  
 
iTunes 
www.itunes.com  
  
Podcastdirectory.com 
www.podcastdirectory.com 
 
Odeo 
odeo.com 
  
Podcast Alley  
www.podcastalley.com 
 
Podcast.net  
www.podcast.net 
 
PodcastPickle  
www.podcastpickle.com 
 
Podfeed.net  
www.podfeed.net 
 
Digital Podcast  
www.digitalpodcast.com  
 

Blogging Sites   
 
PodPress  
www.podpress.org 
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WordPress 
www.wordpress.org 
 
Blogger   
www.blogger.com 
 

Podcast Creation, Hosting and Learning Sites  
 
Podcasting University  
www.podcastinguniversity.org  
 
MyPodcast.com  
www.mypodcast.com  
 
SwitchPod.com  
www.switchpod.com  
 
BlogTalkRadio.com 
www.blogtalkradio.com  
 
Podsquad.com  
www.podsquad.com 
 
OneUpWeb.com  
www.oneupWeb.com 
 
PodHoster 
www.podhoster.com 
 
Switchpod  
www.switchpod.com  
 
Podbean  
www.podbean.com  
 
Cyberears.com  
www.cyberears.com   
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Social Media  
 
Remember, social media, what is often called Web 2.0 is an amorphous being—always 
growing, always changing. This is by no means an exhaustive list of the participatory 
Internet social media sites.  
  
Orkut  
www.orkut.com 
 
MySpace  
www.myspace.com 
 
Technorati  
www.technorati.com 
 
YouTube  
www.youtube.com 
 
Linked In  
www.linkedin.com 
 
Digg 
www.digg.com 
 
Facebook 
www.facebook.com 
 
Twitter 
twitter.com 
 

Podcasting Blogs  
 
Podcasting Underground  
www.podcastingunderground.com 
 
PodCast411 
www.podcast411.com 
 
Curry.com  
www.curry.com 
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iTunes' tech specs for Podcasters 
www.apple.com/itunes/podcasts/techspecs.html 
 
Blast Podcast 
www.blastpodcast.com/advertisers.html 
 
PodcastingScout  
www.podcastingscout.com 
 
Castfire  
www.castfire.com 
 
Kiptronic  
kiptronic.com/podcaster 
 
Podango 
www.podango.com 
 
Podbridge  
www.podbridge.com 
 
RadioTail  
www.radiotail.com 
 
The Podcast Network 
tpn.thepodcastnetwork.com 
 
 
Podcast Distribution and Tracking Services 
 
Creating your podcast is only half the challenge. How are you going to get it to your 
audience? These services distribute it—make it available to your potential listeners. 
Many of them also track your podcast, to get a handle on who is listening, when, and 
from where. Your listeners will also be able to “subscribe” to your podcast, and new 
episodes will be automatically downloaded to their computer.  
 
FeedBurner 
www.feedburner.com 
 
iTunes 
www.itunes.com 
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iTunes' tech specs for Podcasters 
www.apple.com/itunes/podcasts/techspecs.html 
 
Libsyn 
www.libsyn.com 
 
Podiobooks.com 
www.podiobooks.com 
 
 
Audio Conference Services 
 
These are services that allow you to record your podcasts using your own telephone, a 
dial-in bridgeline number, and your touch tone keypad. Some are free, while others 
charge a small fee for recording services.  
 
AudioAcrobat  
www.audioacrobat.com 
 
AccuConference  
www.accuconference.com 
 
Free Conference Call 
http://www.freeconferencecall.com  
 
Budget Conferencing 
www.budgetconferencing.com 
 
CVENT  
www.cvent.com  
 
iPod  
www.apple.com/ipodclassic 
 
iTalk  
www.griffintechnology.com/products/italkpro 
 

Audio Editing and Conversion Tools 
 
Creating your audio file is only part of podcasting. Once you’ve got the .wav file, either 
from your conferencing service, or through recording it with your desktop recording set-
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up, you’ll need to edit the flaws and “cap” the presentation with an introductory and 
closing theme. You could also insert pre-recorded advertising for your own (or someone 
else’s) products or services. These tools will help you do all that, quickly and easily.  
 
Audacity 
audacity.sourceforge.net 
 
GarageBand 
www.apple.com/ilife/garageband 
 
Adobe Audition  
www.adobe.com/products/audition/index.html 
 
iTunes  
www.itunes.com 
  

FTP Software 
 
FTP (File Transfer Protocol) software is used to upload your audio file to your Website, 
or podcast hosting site. It is an essential tool in the podcast creation process, taking 
your finished audio file and publishing it on the Web.  
 
Smart FTP 
www.smartftp.com 
 
CoffeeCup 
www.coffeecup.com/free-ftp 
 
CoreFTP 
www.coreftp.com 
 
AceFTP 3 
software.visicommedia.com/en/products/aceftpfreeware 
 

Podcast Advertising  
 
These companies specialize in highly targeted podcast advertising successfully 
matching prospective advertisers with podcasters interested in augmenting their 
revenues with fee-based advertising. In addition, they often provide third party 
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measurement services of podcast circulation, and furnish advertisers with all the key 
metrics and tools to reach their target audience  
 
Podtrac  
www.podtrac.com 
 
RadioTail  
www.radiotail.com 
 
Volomedia 
www.volomedia.com/home 
 
Blast Podcast 
blastpodcast.com 
 

Internet Radio  
 
AOL 
music.aol.com/radioguide/bb 
 
Virgin Radio  
www.virgin.com/gateways/radio 
 
Pandora 
www.pandora.com 
 
Live365 
www.live365.comht 
 
Yahoo! Music 
new.music.yahoo.com 
 

Podcast Album Art Designers  
 
Custom Design Graphics  
customdesigngraphics.com/podcastcoverart.html 
 
Design Outpost  
www.designoutpost.com  
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Ecover Source  
www.ecoversource.com/podcastcoverart.html 
 

Tell-a-Friend Scripts  
 
Refer a Friend 
www.referafriend.com/s/us/taf/productinfo.ns 
 
Tell-a-Friend Wizard  
www.tell-a-friend-wizard.com 
 
 
Send to Friends  
www.sendtofriends.com 
 
Apply Tools  
www.applytools.com 
 

Article Directories  
 
ArticleNode 
www.articlenode.com 
 
ArticleSnatch 
www.articlesnatch.com 
 
ABC Article Directory 
www.abcarticledirectory.com 
 
Article Vista  
www.articlevista.com/top-sites 
 
Article to Go  
www.articletogo.com 
 

Article Submission Software  
 
Article Submitter 
articlesubmitter.imwishlist.com 

Center for Technical Communication. ©2008                                                            71 

http://www.ecoversource.com/podcastcoverart.html
http://www.referafriend.com/s/us/taf/productinfo.ns
http://www.tell-a-friend-wizard.com/
http://www.sendtofriends.com/
http://www.applytools.com/
http://www.articlenode.com/
http://www.articlesnatch.com/
http://www.abcarticledirectory.com/
http://www.articlevista.com/top-sites/
http://www.articletogo.com/
http://articlesubmitter.imwishlist.com/


Podcasting Profits: 51 TIPS AND STRATEGIES 

Article Directory Pro  
articledirectorypro.com 
 
Article Post Robot  
www.articlepostrobot.com 
 

Online Survey Creators  
 
SurveyMonkey  
www.surveymonkey.com 
 
 
Constant Contact  
www.constantcontact.com/survey/index.jsp 
 
ZapSurvey 
www.zapsurvey.com 
 
CheckBox  
www.checkbox.com 
 
Sevista  
www.sevista.com 
 

Survey Software  
 
Snap Survey 
www.snapsurveys.com/software 
 
Apian  
www.apian.com 
 

Keyword Research Tools  
 
Trellian Keyword Discovery  
www.keyworddiscovery.com 
 
Wordtracker’s Free Keywords  
freekeywords.wordtracker.com/ 
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Wordz 
www.wordze.com/ 
 
SEO Book Keyword Suggestion Tool  
tools.seobook.com/keyword-tools/seobook/ 
 
Digital Point Keyword Tool  
www.digitalpoint.com/tools/suggestion/ 
 
Rapid Keyword  
www.rapidkeyword.com/ 
 
A-1 Keyword Research Tool  
www.micro-sys.dk/products/keyword-research/ 
 

Books  
Tricks of the Podcasting Masters, Rob Walch and Mur Lafferty, Que, 2006.  
 
Promoting Your Podcast: The Ultimate Guide to Building an Audience of Raving Fans, 
Jason Van Orden, Larstan Publishing, 2006.  
 
Podcasting for Dummies, Tee Morris, Evo Terra, Dawn Miceli, Drew Domkus, For 
Dummies, 2005.  
 
The Business Podcasting Bible: Wherever My Market Is… I Am, Alex Mandossian, Paul 
Colligan, Morgan James Publishing, 2006.  
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Appendix 1: Creating a Podcast at Home  
 
Basic Podcasting Gear 
 
Let’s talk about the basic podcasting gear you’ll need to get started. We’re going to start 
out with podcasting gear that you probably already own or can get for little or no money. 
First, you’ll need a computer with broadband Internet access. This is true whether you 
record the presentation via a conference call service or on your portable MP3 
recorder—you’ll still have to work with the files on your computer, and upload the audio 
file to your blog, or Website. If you’re recording directly into a software application on 
your desktop computer, you’ll need microphone and headphones.  
 
Computer 
 
So, your first piece of podcasting gear is your computer. You may record there, but you 
will surely edit your podcast on your PC or Mac. The most demanding thing your 
computer will need to do is record and process the audio. 
 
Podcasting on a PC 
 
It’s a safe bet that if you have a PC that runs Windows XP, you can use it for 
podcasting. You might be able to get by with older computers or operating systems, but 
it might be slow and difficult. 
 
If you do have an older computer and you want to upgrade it a bit for podcasting, then 
the best thing you can do is add memory. I am not talking about hard drive space 
(although that helps as well), I am talking about RAM. 
 
More Random Access Memory (RAM) will make your computer operate faster when 
recording and processing audio. Upgrading to 512 MB or more will make a noticeable 
difference. 
 
You will need at least 2-3 gigabytes of free hard drive space too, where you save your 
audio files. If you plan to archive the audio without compressing it to MP3, then you will 
want to have several gigabytes available. 
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The final thing you need on your PC is a sound card and a line in and line out. These 
jacks may also be labeled “mic” (in) and “headphones” (out). Most PCs and laptops 
have a built-in sound card and in/out jacks, so "no worries" there.  

An inexpensive option is the Griffin iMic (www.griffintechnology.com/products/imic). This 
is an audio device that connects by USB. It adds a microphone input and a headphone 
jack to your computer and is very inexpensive. 
 
Minimum requirements for podcasting with a PC: 
 

• Running Windows XP or Vista 
• 512 MB of RAM  
• At least 2-3 GB of Hard Drive Space  
• Sound card  
• In/Out or Microphone/Headphone Jacks  

 
Podcasting on a Mac 
 
If you are running OS 9 or X, then your Mac should be easily able to handle the task of 
audio recording. As with the PC, one of the best things you can do is upgrade to at least 
512 MB of RAM. Again, you'll need at least 2-3 gigabytes of free space to record your 
audio to. And, as with the PC, if you plan to archive the audio without compressing it to 
MP3, then you will want to have several gigabytes available. 
 
Minimum requirements for podcasting with a Mac: 
 
Running OS 9 or X  
512 MB RAM  
At Least 2-3 Gigabytes of Hard Drive Space  
Sound card  
In/Out or Microphone/Headphone Jacks  
 
Broadband Internet Connection 
 
This is not really podcasting gear, but obviously it's something you need. To upload your 
podcast to the Internet and update your site you will need an Internet connection. 
 
The only reason I mention it here is to point out that you must have a broadband 
connection. This means a DSL, Cable or T1 Internet connection. 
 
Your MP3 files will be big enough that uploading them with a dial-up connection would 
be excruciatingly slow. You might try it once and then that'll be the end of it, trust me. 
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Microphone Options  
 
There are a lot of nice microphones available for recording your podcast. This might be 
the first piece of podcasting gear you want to upgrade when you decide to invest more 
money in your podcasting setup. 
 
For now, just use whatever mic you have that will plug into your computer’s mic jack. 
Many computers come with a mic of some sort. 
 
There are several other inexpensive microphones available at any store that sells 
computer hardware or your local Radio Shack (www.radioshack.com). I’ve also 
advocated the Griffin iMic, available at their site 
www.griffintechnology.com/products/imic. This is an audio device that connects by USB, 
which adds both a microphone input and a headphone jack to your computer and is less 
than $50.00. For those of you using your laptop or older computer, it’s just the thing to 
add stereo input and output to USB computers even if they lack audio-in or -out ports. 
 
Headphones 
 
Any headphones that will plug into your computer will work fine with basic podcasting 
gear. If you don’t have any, you can get some for less than $10 at any store that sells 
electronics. Headphones are simply the listening component—so that you can hear the 
audio. There is not a microphone incorporated into a set of headphones. For a 
combination of the two, you’re going to be purchasing a headset.  
 
Headsets 
 
Headsets are convenient for podcasting since the mic and headphones are combined. If 
you prefer to get a headset for your podcasting setup, then I suggest heading over to 
eBay for some of the best deals by using the search phrase “computer headset.”   

 
The cable from the headset has two plugs, one for the microphone and one for the 
headphones. This works best if the jacks are right next to each other. 
 
If you have a headset or plan to buy one, then you won't need a separate microphone 
and headphones. 
 
MP3 Player  
 
This is not a “must have” piece of podcasting gear, but it’s handy for many reasons. 
First of all, when you post your podcast, you can download it through the feed and to 
your MP3 player just like your listeners. This is a great way to test run the experience of 
listening to your podcast.  
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This means downloading, syncing and listening to it on your MP3 player through little 
ear bud headphones like your audience will. You should also see how the information 
from the MP3 file is displayed on the MP3 player to be sure it looks like you want it to. 
 
A test run is a good idea to make sure there are no glitches with your podcast or your 
feed.  
 
Pop Filter 
 
This can really make a difference in your sound quality. A pop filter is a screen that 
blocks or filters the popping sounds that are made when you say letters like 'p' when 
you speak into a microphone. 
 
This is a common complaint about independent podcasters. They don't use a pop filter 
and the sounds that result can be annoying to listeners. 
 
It's easy to make one from stuff you already have or cheap enough to buy one. A pop 
filter is basically screen material stretched over a hoop that is held in front of the mic as 
you speak into it. 
 
You can make a homemade pop filter by stretching a nylon stocking over a wire hanger 
or an embroidery hoop. Then you just need to rig it in front of your microphone or hold it 
while you speak into it. You can purchase one at Popfilter.com (www.popfilter.com) for 
as little as $67.00, or at Sweetwater.com (www.sweetwater.com) for less than half that 
price.   
 
SUMMARY 
 
Here's a list of the basic podcasting gear you need to get started: 
 
A PC Running Windows XP, Vista (or) a Mac Running OS 9 or X  
512 MB of RAM  
2-3 GB of Free Hard Drive Space  
Sound card  
Microphone Input and Headphone Output on Your Computer  
Headphones or Headset  
Optional: MP3 Player  
Optional: Pop Filter  
 
The above podcasting gear consists of things that you probably already own or that you 
can buy for very little.  
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While your computer probably already comes equipped with recording software, I 
recommend Polderbits (www.polderbits.com) software for in-person recordings. (Save 
the file in MP3 format, since this takes up much less space than regular WAV format.) 

To ensure against minor and inevitable disasters, always use two recording devices 
simultaneously one principal recorder and one backup. For example, in addition to 
recording directly to your computer, record with an external digital recorder. 

Converting and Editing Your Files  
 

It’s time to get down to it. Let’s say you’ve created your podcast through a phone bridge 
line, a portable MP3 recorder, or by using your computer and microphone. What you 
may have is a .wav file, and you’ll have to convert it to the standard MP3 format.  
 
To convert to MP3 and to edit the audio, you may use Audacity, a free software 
download available at audacity.sourceforge.net. 
 
A second way to easily convert your audio is to use iTunes, (www.itunes.com) from your 
computer. Both means are discussed below.  

Audacity  
 
Here’s the opening screen from the Website (audacity.sourceforge.net) where you 
download the software to your computer:  
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Select the proper download for your computer from the yellow box, and follow their 
installation instructions.  
 
Audacity is the way you trim the call, to remove the dial-in period, or the 
“hanging-up” period. You can bring it into Audacity as a .wav file, trim the call, 
export the “new file” as a .wav, and then use iTunes to convert the recording to 
MP3. 
 
If you’ve got your own microphone, you can use Audacity to create a recording 
from your computer at home! Audacity allows you to remove “hiss” and add 
effects.  
 
Hint: When you download the .wav file from Free Conference Calls, download it to your 
desktop* so it’s easy to find. The file will be labeled with the phone number and date in 
a long string; immediately change the title of the file so you can recognize it. (When you 
name the file, have no spaces. If you need to have spaces, use the _ as a spacer.  Be 
sure to put .wav at the end.)  For future use on the Internet, it is important that the file 
ends with the extension .wav or.MP3; the reason for this is it allows your computer and 
the Internet to know it’s an audio file.)  
 
 

 

Figure 1 
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Figure 1 shows how to bring the .wav file into the Audacity program. Go to file, drop 
down menu, and click on ‘open,” and then an Open window containing all your files will 
appear. Click on the file you want; it will automatically open in Audacity.  
 
Figure 2 is the audio .wav file in visual form. This is what you see after Audacity opens 
the file.  
 

 

Figure 2 
 
Free Conference Call records the call in mono, so this is just a single track. If it were a 
stereo recording, then there two tracks visible.  
 
 
* “desktop” is the metaphor used to portray file systems. Such a desktop consists of pictures, called 
icons, which show cabinets, files, folders, and various types of documents (that is, letters, reports, 
pictures). You can arrange the icons on the electronic desktop just as you can arrange real objects on a 
real desktop—moving them around, putting one on top of another, reshuffling them, and throwing them 
away. 
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Figure 3 
 

Figure 3 illustrates how to select any portion of the audio track, for editing or trimming 
purposes. Remember to consult the software specific HELP file if you have any 
questions.  
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Figure 4 

 
An additional way to select a portion of audio is to click and drag over any portion of 
audio in order to select it (Figure 4).  
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Figure 5 

 
Figure 5 is the noise removal menu box, which is accessed from the Effects tab on the 
menu bar.  
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Figure 6 
Once you’re done, you’re going to export the file (Figure 6). It is our recommendation, 
for the greatest ease, is that you export it as a .wav file to your desktop or other file 
system, like iTunes.  
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iTunes  
 
Download Apple’s iTunes at /www.apple.com/itunes/download/. It, too, is free.  
 
The successive screenshots are here to support you.  
 
This is your iTunes window (Figure 7). Please note the left navigation bar. It shows you 
everything you have in your library, and this is where you create your folders—as many 
as you need, in order to better organize your audio into separate categories.  

 
 
 
 
 
 
 
 
 

Figure 7 
 

Note: iTunes has an excellent HELP section, beautifully organized for easy information 
retrieval. Be sure to click on HELP if you have any questions. (Audacity does too; don’t 
hesitate to use the resources they provide!)  
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Figure 8 
 
Figures 8 and 9 show you how to set the options for your files. In the view drop down 
menu, you can select “view options”. When you click on that, you will see the screen 
below. Here is where you select any information you wish to have in your iTunes 
window, regarding any of the specific Play list or the in your library.  
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Figure 9 
 

The next four screen shots (Figures 10-13) are a series which take you through the 
process of changing your import settings, in order to convert your .wav files to MP3.  
Too access your import settings, you must go to Edit, and select Preferences in the 
drop down menu. This step initiates the process. Please remember that iTunes has a 
remarkable HELP menu, should you have questions about this.  
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 10 
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Figure 11 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 12 
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Figure 13 
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Appendix 2: Things to Look for in a Press Release 
Distribution Service 
 
Letting the world know about the launching of your podcast, or a special podcasting 
event, via a press release is always a good idea. That release can become new content 
on your Website, and made available on the Internet through the distribution services 
listed below.  
 
Whether you elect to write your own press release, or have it written for you, there are 
people who work to make the authoring, distribution and follow-up process easier.  
 
Things to Look for in a Press Release Distribution Service 
 
Beware of press release services that overwhelm journalists with unsolicited e-mailed 
press releases: you'll run the risk of weakening your impact and truly alienating the very 
audience you want to impress.  
 
Ask the distribution service if they provide proof of distribution. As a client, you merit 
such record-keeping, and receipt of a customized report with links to your press release.  
 
Because your odds of coverage depend on several variables, including 
newsworthiness, your press release (the quality of your “hook”), timing, and plain, old-
fashioned luck, you want to increase your odds of success by working with a reputable 
service that has your best interests in mind—not theirs.  
 
Inspect their on site testimonials closely, and if they have none posted on their Website, 
then ask for them. Contact people who have hired the company, and spend some time 
investigating their experience. Many distribution services charge thousands of dollars, 
some only hundreds—and a number of online PR services offer a “free” category of 
publication. Always remember, “You get what you pay for”, and doing your homework 
can save you wasted dollars.  

 
With that said, let’s review the listings.  
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40 Press Release Sites  
 
E-Releases 
www.ereleases.com 
E-mail: comments@ereleases.com 
Phone:  410-679-1792 
              
E-Releases is a PR writing and distribution service that has over 30,000 opt-in 
journalists, use PRNewswire and provide you with proof of press release distribution. 
Their costs range from $399 (submission only) to $599 (press release writing and 
submission).   
 
EWorld Wire 
www.eworldwire.com 
E-mail: sales@eworldwire.com 
Phone: 888-546-6397 
Eworldwire services include a wide range of both domestic and international premier 
distribution channels, as well as four industrial, topic-specific or geographically targeted 
PR packages, ranging in cost from $99 to $500.  
 
Mass Media Distribution 
www.massmediadistribution.com 
E-mail: sales@massmediadistribution.com 
Phone: 813-333-2723 
 
MMD distributes press releases to 465,000 editors and journalists at 135,000 media 
outlets worldwide. Our list includes Newspapers, Magazines, Trade Publications, TV, 
Radio, Online Publications, Freelance Journalists and Wire Services. Costs range from 
$99 for local distribution, to $399 for world-wide distribution.  
 
Press Base 
www.press-base.com 
Completely free press release announcement and distribution site, requiring interested 
journalists to review new listings. This site offers an on-site free submission service; no 
frills, no memberships to upgrade your listings.  
 
PR Newswire  
www.prnewswire.com 
E-mail: information@prnewswire.com 
Phone: 800-832-5522 
PR Newswire is a global leader in news and information distribution services for 
professional communicators. A membership based site, with an extensive list of 
services available to members, including monitoring and distribution reports.  
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PR Web 
www.prWeb.com 
E-mail – Use Online Support Desk: 
console.prWeb.com/prWeb/support/index.php 
Phone: 360-312-0892 
The used to offer a free distribution service as well as a paid one, but that’s no longer 
true. PRWeb is the recognized leader in online news and press release distribution 
service for small and medium-sized businesses and corporate communications. PRWeb 
pioneered Free Press Release Distribution and continues to set the standard for online 
news distribution, despite the turn to solely fee-based distribution.  
 
24-7 Press Release  
http://www.24-7pressrelease.com/ 
Press release distribution to wires and media in any industry, with distribution to 
approximately 85,000 sources, including Yahoo News, CBS Marketwatch, NY Times, 
and USA Today. Submissions are made on a contribution basis, widening the reach of 
your press release with higher donation rates. Contact through online e-mail 
submission.  
 
Press Release Network 
www.pressreleasenetwork.com/index.html 
Global E-release distribution and Website announcement services; media database 
includes over 10,000 editors of newspapers & magazines and managers of TV, radio 
and broadcast stations. Contact via Web form only.  
 
Press Release Writing 
www.press-release-writing.com 
E-mail: info@press-release-writing.com 
Phone: 877-362-7924 
Provider of press-release writing tips and services, press-release distribution and 
distribution lists services. The basic package starts at $375. Press Release writing: 
$250.  
 
Press Release Monkey 
www.pressreleasemonkey.com 
E-mail: www.RickButtsHelpDesk.com 
No cost press release posting, with low-cost premium service as well.  
 
PR Free 
www.prfree.com 
E-mail: sales@prfree.com 
Phone: 973-252-0999 
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P.R. Free offers customized distributions to the Web's top news Websites and services 
such as Google News, Topix, News Blaze, Lycos News, Excite News, Yahoo! Search, 
Eworldwire, Associated Press, Reuters, and UPI. Submissions are free, or by 
contribution. As other contribution-based sites, they reward clients who provide 
donations with extra coverage, higher rankings and crucial features found elsewhere at 
cost-prohibitive fees. 
 
BurrellesLuce 
www.burrellesluce.com/MediaContacts 
Phone: 866-759-5177 
A full-feature media contact distribution, monitoring, and management service. 
  
Raven Ridge Media 
www.ravenridgemedia.com 
E-mail: ravenridge@socal.rr.com 
Phone: 818-717-8586 
Specializing in entertainment public relations, developing and monitoring public relations 
campaigns, Raven Ridge works closely with clients to create powerful all-encompassing 
PR programs.  
   
Keeney PR 
www.keeneypr.com 
E-mail: dan@keeneypr.com 
Phone: 214-432-7556 
DPK Public Relations Services include: corporate crisis communications planning, 
response and recovery, proactive and reactive media relations, media relations training, 
public speaker training, marketing communications and internal communications. 
 
Press Method 
http://www.pressmethod.com 
E-mail:  contact@pressmethod.com 
Free press release distribution service, making your release available to over 8,500 
editors and journalists around the world. They also offer additional services and special 
features to contributing members.  
   
E-mailWire 
www.e-mailwire.com 
Phone:  281-645-4086 
Publish and distribute your press releases to 70,000 journalists in over 22,000 
newsrooms. Use to their premium monitoring service to watch your press release 
appear in over 100,000 possible online news sites, 60,000 trade magazines, databases, 
RSS, major newswires and news search engines. Publish and archive your press 
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release; add company profile, graphics, audio and video clip at no extra cost. Services 
range in price from $99 (limited distribution) to $399.  
 
What's Next Online  
www.whatsnextonline.com 
E-mail: blochman@whatsnextonline.com  
Phone: 212-369-8312 
A social media marketing firm, specializing in blog marketing tactics; very innovative 
and approachable. Phone for consultation and quote.  
 
Majon 
www.majon.com 
E-mail: majon@majon.commajon@majon.com 
Phone: 805-528-2100 
Provides press release distribution and PR writing services; targeted wire, fax and audio 
PR distribution, with guaranteed media coverage—specializing in Internet marketing 
strategies. 
 
Empire Newswire 
www.empirenewswire.com 
E-mail: sales@empirenewswire.com 
Phone: 518-429-2800 
Empire Newswire offers highly focused affordable distribution of press releases to 
national, regional and local news outlets. It is a full-service news-release distribution tool 
with particular expertise in highly focused local, regional, and niche-interest distribution.  
 
SBWire  
www.sbwire.com 
E-mail (Use online contact form): www.sbwire.com/about/contact/index.php 
Phone: 1-888-4-SBWIRE 
SBWire offers two tools you can use to successfully create, manage and distribute your 
press release. SBWire’s Rapid Release press release distribution service is the quickest 
and most effective method for distribution your press release. SBWire’s Standard 
Release press release distribution service is the most cost-effective method for 
distribution of your press release.  Approved press releases are distributed 3-7 days 
after submission.   
 
Press Releases.net 
www.press-releases.net 
E-mail: majon@majon.com 
Phone: 805-528-2100 
Provider of advertising and press-release services to media, including radio, television 
and cable companies. Costs range from $249 to $549. A division of Majon.com.  
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Business Wire  
www.businesswire.com 
E-mail: via online contact form 
Phone: 415-986-4422 
International press release distribution service that delivers news, photos and other 
multimedia content to the media and financial community. Business Wire, a wholly 
owned subsidiary of Berkshire Hathaway, is a global market leader in commercial news 
distribution. Thousands depend on Business Wire to transmit their full-text news 
releases, regulatory filings, photos and other multimedia content to journalists, financial 
professionals, investor services, regulatory authorities and the general public worldwide. 
 
Gebbie Press 
www.gebbieinc.com 
E-mail: gebbiepress@pipeline.com 
Phone: 845-255-7560 
Media directory listing all US television, radio, magazines, newspapers, Black/Hispanic 
media, syndicates, networks, URL's and e-mail addresses. 
 
i-Newsrelease 
www.i-newsrelease.com  
Online daybook publishing current and archived business news releases and pictures 
accessible 24 hours a day free of charge; a service of Tellmedia Communications, a 
full-service public relations company offering media, editorial and strategic p… 
 
iNewswire 
www.i-newswire.com 
Another free press release service; with both a no-frills option where listings are ad-
supported, and an upgraded, unlimited submission premium package available. Photo 
inclusions and highlighting, as well as ad-free listing apply in the premium version.  
 
Internet News Bureau (INB) 
www.Internetnewsbureau.com 
E-mail: contact@Internetnewsbureau.com 
Phone: 800-887-2702 
Provider of press release services, including writing and distribution, for businesses and 
journalists; INB will also translate your press release and distribute it worldwide. Rates 
start at $275.  
  
Market Wire  
www.marketwire.com 
E-mail: Use Web contact form 
Phone: 800-774-9473 
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Distributor of direct company news, including press releases and financial 
announcements; also distributes graphics and audio and video files to media, analysts 
and consumers. Market Wire provides comprehensive distribution of company press 
releases and material news to journalists, analysts, Websites, databases, financial 
information providers and other business professionals. Market Wire also offers a range 
of complimentary services designed to meet all your corporate PR and IR 
communications needs.  
 
Media Launch 
www.medialaunch.com.au 
E-mail: newsdesk@medialaunch.com.au 
Phone: 03-9-818-5700  
Australian company offering press release services, including public-relations campaign 
management, media releases and press briefings. The company is designed to provide 
business with the opportunity to take advantage of the Internet by creating the Intelligent 
Press Release that can be dispatched electronically to any media outlet in the world 
within minutes including pictures, text, audio interviews, background briefing notes, Web 
links and company contact numbers. 
 
Newspress  
www.newspress.co.uk 
E-mail: mark.lebrock@newspress.co.uk 
Phone: 00-44-(0)-1293-852233 
Media and press release service dedicated to automotive industry information and 
provides news, media kit production and broadcasting services. For almost 30 years, 
Newspress has been assisting the UK's top automotive PR departments and 
consultancies with their media communications requirements.  
 
PIMS  
www.pimsinc.com 
E-mail: info@pimsinc.com 
Phone: 212-279-5112 
Pims provides a comprehensive array of services to accommodate all of your 
production, printing and media requirements. A full-service public relations company, 
with press release distribution services. Locations in New York, Los Angeles, Chicago, 
Washington, DC, and London. 
 
Press 1 Promotions  
www.press1.net 
E-mail: mike@press1.net 
Phone: 808-885-1861 
Professional press release and URL submission services, with a variety of packages to 
select from, which range in price from $79 to $599.  
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Press Flash  
www.pressflash.com 
E-mail: Use online contact form 
Phone: 800-880-9050 
Online distributor of press releases which has been around since 1996. Highly targeted 
toward Internet journalists, Press Flash offers an all inclusive service package which 
sends your release to the personal fax machines of the top editors our staff feels would 
pick up your story. Then, your release is distributed on the national wire to be 
syndicated worldwide. They guarantee your release will appear on Yahoo and Google 
news,  
 
Press Release and Mailing Lists Services  
www.dpdirectory.com 
E-mail: al@dpdirectory.com 
Phone: 860-659-1065 
Provides the computer community with press release mailing list services; in addition to 
this targeted group, they have a database of education editors, business, and general 
interest editors. Basic service is $129, and they e-mail your press release to over 1,000 
editors.  
 
TechWire International  
www.ezwire.com 
E-mail: information@ezwire.com 
Phone: 1-831-429-6288 
International news release dissemination service for companies in the electronics 
industry. TechWire translates and distributes your releases to an opt-in database of 
600+ editors working at 250+ global electronics industry publications covering Europe, 
Japan and the Asia/Pacific region. 
 
URLwire  
http://www.urlwire.com/ 
E-mail: questions@urlwire.com 
Phone: 865-637-2438 
Private news service designed to announce new Web launches to online editors, writers 
and site reviewers based on their given preferences. Package prices range from $395 
to $695.  
 
US Newswire 
www.usnewswire.com 
E-mail: USNinfo@usnewswire.com 
Phone: 800-544-8995 
News-release distribution service for the public-policy industry, US Newswire is the 
leading news release wire service for public interest news sources, providing 
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unparalleled distribution of news to print, broadcast and online media worldwide since 
1986.U.S. Newswire merged with PR Newswire 
(media.prnewswire.com/en/jsp/main.jsp) to provide enhanced services to information 
officers in the government and public interest sectors.  
 
USANews Press Release Network  
www.usanews.net 
Electronic press release and news service, using e-mail distribution of press releases to 
(all) on-line conventional and alternative media sources that wish to receive time 
sensitive information. Electronic Press release distribution is fast, efficient, and 
economical—in fact, it’s free! 

Service to their clients includes archival of each press release sent through the 
USANews Press Release Network, on the USANews Website for future reference. This 
ensures you that your press release is available at anytime to all media professionals. 
Their archives use a search engine that utilizes excellent search and scoring 
capabilities, allowing users to find and rate the information they seek quickly and 
efficiently.  

Xpress Press News Service  
www.xpresspress.com 
E-mail: corporate@xpresspress.com 
Phone: 800-713-7701 
Provides e-mail press release services delivering to journalists and members of the 
media in the United States and internationally. They will write your press release for 
$250, and distribute it via e-mail or through PR Newswire—and have the means to 
create custom campaigns for you.  
 
Free Press Release 
www.free-press-release.com 
Free Press Release offers two services: one is, of course, free submission of your 
release to their site listings. The press releases are basic, no frills, and limited to 500 
words and 10 month duration. The other is membership based submission, where the 
limit is increased to 1,600 words, 18 month visibility, photo attachments, and 
highlighting is included.  
 
PRLeap 
www.prleap.com 
PR Leap offers a high quality publicity tool that makes increasing your search visibility 
easy. PR Leap member benefits: free distribution to major search engines, newswires 
and Websites, with a streamlined submission process. Press releases distributed via 
PR Leap are optimized for maximum search visibility; and include free access reports 
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for monitoring the indexing of press releases by search engines and how many times 
they are viewed on prleap.com.  
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Endnotes  
 
                                            
i The Power and Principles of Podcasting: A Comprehensive Guide to Corporate Podcasting, 2006, 
oneupWeb.com. 
 
ii http://www.Webpronews.com/blogtalk/2007/06/29/the-definition-of-social-media and 
http://en.wikipedia.org/wiki/Social_media 
 
iii http://www.feedburner.com/fb/a/podcasts;jsessionid=90BED5E50262AAD0BF65E5CDE5BA678D.app1 
 
iv http://www.macobserver.com/article/2005/06/17.3.shtml 
 
v From the FeedBurner Q and A: “Technically, a podcast is just a feed that uses the RSS 2.0-specific 
"enclosure" element on a digital media item. This element has a link, a content length, and a content type. 
The idea is that some enclosure-sensitive client can see this element and start downloading the content 
in the background. iPodder is a currently popular example of this type of client. There is currently no 
analogy in RSS 1.0 or Atom, so podcasting was strictly an RSS 2.0 affair until today.” 
vi Permission granted by Lin Schreiber, during a phone conversation, May2, 2008. Her podcast has yet to 
go into production; but keep your eyes open.  
vii Tricks of the Podcasting Masters, Walch and Lafferty, Que, 2006.  
 
viii http://www.answers.com/topic/docking-station-1?cat=biz-fin 
 
ix http://www.podtrac.com  
 
x http://www.brandweek.com/bw/news/packaged/article_display.jsp?vnu_content_id=1001524317 
 
xi http://www.bloggingstocks.com/2006/09/05/starbucks-podcasting-commercial/ 
 
xiihttp://Web.mit.edu/ist/podcasts/podcasting_user_guide.pdf 
 
xiii http://reviews.cnet.com/4531-10921_7-6543798.html 
 
xiv http://www.jasonvanorden.com/ 
 
xv http://www.jasonvanorden.com/whats-in-store-for-podcasting-and-online-media-in-2008#more-270 
 
xvi http://www.jasonvanorden.com/whats-in-store-for-podcasting-and-online-media-in-2008#more-270 
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